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l. Intrﬂdu:ﬁnn

Education plays # significant role in the field of holistic de velopment of the students. A robust,
fexible, multidisciplinary education framework with “Leomer centric pedagopy™  could
2ffectively transform a student into o global citizen of tomortow to catalyvyze nation's growth
ind development. The Depariment of Tourism and Travel Management 15 commifted 10
arovide quality education in field of 1urism and hospitality managemnent, The depurtment aims
0 contribute by offering bright and highly motivated minds to the tourism and hospialing
‘ndustry. These conscious young professionals earry knowledpe and expenence owing 1o thair
Hverse backgrounds and qualificions, selected viaa rigomus process. Given their keonress o
oursve sector specific training, it can convenienlly be inferred that they are eseer 1o make
aositive contributions in their chosen field and possess genuine desirz 1o be a part of the ever:|l
srawth of the country. The depanment offers Bachelor in Hotel Managemenr The curriculum
s invigorating and aims o trunsforming young minds into responsible professionals capable of
wlapling to the ever-changing werld. Equipped with this unique combination of practical kil
mpats and the latest methods of wachings, we believe thet our students are bourd (o be

irrvaluable asseis for the oronnizations,

3. Learning Outcomes based Curriculum Framework

r“u Chﬂh‘ﬂ Bﬂ.ﬁﬂ‘l] Cmd]! Sf"hl‘.’mﬂ {CHCS] hﬂs L“'r'nh"h'd i]'“ﬂ hﬂu’“ing ey !1;“__.&
urriculum frumework and provides an oppartunity [or the students to choose courses frog (he

~rescribed coutses comprising core, elective/minor or skill-bused courses. The covrses eag be
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svaluated following the grading system, which is considered hetter than the conwentional marks
system. Grading system provides uniformity in the evaluntion and computation of the
Cumulative Grade Point Average (CGPA) bused on student’s performance in ¢xaminations that
snables the stadent 10 move aeross institutions of higher learning, The uniformity in evaluation

system also enables the potential employers in assessing the performance of the candidates.

L1 Ohjectives of the Programme

o To provide o multidiseipling quality learning expericnce 10 students that waill
empower them to dream bip.

o To provide skill-based eduention to the studerts and to cquip them witk innovative
indugtrial and research wpdates leading lowirds their self-reliance antl developmunt o5
CIrEPTencs.

« To develop Journalism and Communieation Prafessionals who would tuke leading reles
in presenling news and communication materisls in transpaient, objective, meaningiul
and ethical mamner in the service of the community,

o To make the best possible use of new media and technology resources, the department
wiins at developing & plexus of wisdom from ficross the world and nurturing the stutdants
with the consistent scademic polloquinm series  hence exiending @ comstructive
contribution 10 (he pool of knowisdge.

» To train 8 journatist of global siandard, with @ high intention of social r;:sporznﬂrili:i: <,

sihics, social eguality, fo ma ke conereltze fousth pillar of democTacy.

3.0 Scope of the Framework

{  Cumiculum and  Credil Framework  for  Undergradvate  Programmes
(Multidiseipliniry)

il. Curricolum and Credit Framewark for Undetgraduate Programmes iSingle Majon)

| {For students who choOse 10 puisie single major from 15t semester)

11 Curriculom  and  Credit Framework for Undergmduate  Prognanmes (Single
Maijor)(For students who choose to pursue single myjor afer 2" gemester ol
multidiseipiinury Programimes)

i Cumcilum  and Credit  Pramzwark  for Underpraduste  Frogrammes
(e rdiseiplinaey)

V. The sbove framework (s applicably W the programmes gack us Bachelor ot Scienoe
(B.S¢.). Bachelo ot Arts (B.A), Bachelor ol Commerce (B.Com), Baohelor of
Compuler Applications (ROAY, Bachelor of Business Administotion (BBA)Y el
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0. Main features of Curricalum and Credit Feamewark
* CRSU includes the following features:
*  Opportunity for leamners to choose the courses of their interest in all diseiplines
*  Provision of multiple entry and exit options with a UG Certificate or UG Diplome ar UG
Depree depending on the number of credits eacned
*  Flexibility for students to move smong the institations through the implementation of
Academic Bank of Credits (ABC)
e Flexibility 10 switch to alternative modes af leaming (Offline, ODL, Online, and Hybrid
modes)
= Wersatile corricular fremework for halisiie development of geaduane
Ciurse:
Course refers to a paper having specified eredits which is 1 component of 4 programme in a subjzc.
The course defines the leaming objectives and leirning oulcomes. A course may be desigaed
vomprising credits for Jeclures tutorials/lzbormory workifizld work/outrench  aetivit es/project
vorkintemship/vocational training ete. or combination thereof,
Credit:
Credit is the weightage given to each course of siadv, It is the numerical value assioned to 2 courss
tecording o the relutive fmportance of the contents end the contuet hours required o texch the
nrescribed syllabi of the programme.
Discipline Specific Course (DSC):
4 Major Course as discipling specific course 7% the fiald in which a student foceses during the course
af hisfher degree.
Minor Course (MIC):

Minar Course aims to expand student’s knowledge Beyond the major field of study.

Vocational Coorse (VOO):

Vocationzl Course ussists studen! in developing workforce-relevant skills and enhince  the
sniployability of siudent.

Multidisciplinary Course (MDC):

A Multidisciplinary Course is an option te explore disciplines of infercst heyvond the chaices of

“earners mude in their major and minor disciplines,
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Ability Enhancem ent Course (AEC):

I'#Iﬁht}' Enha
acement i {
i Course aims o nchieve competiency in J:mgu:lgu and communication skills.
¥l Enhancement Course (SEC): |

kil Enha ; .
fneement Course aims 1o promote skills pertaining to a particulnr field of Study, impart |

Practical skills, hands-on training, soft skills, ctc., in order

to enhance the smdent's employabili
Internship: ployahility,

Fogs e §
“Miernship is a course ta develop a professional abiliey through an spproprisie leaming, The
nemship is for eipht weeks,

Research Project:

Research Project is a course involving applications of knowledge in exploring, analyting and solving
eu-life situations/problems,

Vaulue Added Course (VAQ):

Vilue Added Course aims 10 add the knowledge of learner beyond academic disciplings,

semester/Academic Year

A semester comprises 90 working days and an academic year is divided into two semesters.

5.40. Elizibitity
Senior Secondary School Leaving Cenificate or Higher Secondary (12th Grade) Certificatd obtained
={1er successful completion of Grade 12 or equivalent stage of cducation corresponding o Level-4.

Hivaever, the minimum eligibility to various UG programmes will be governad by the Ordicanges of

corcernsd Universities,
.0, Programme Structure
The underpraduate degree programme is designed for cight semesiers, or four years with multiplz

sntey and exit options.

4.1 Major and Minor disciplines

Major discipline is the discipline or subject of main {pcus and the degree will be wwarded i then
discipline. Students should secure the preseribed number of credits (ebour 0% of 1ol cradits]
through core eourses in (he major discipline.

Minor discipline helps a student 1o gain o broader undersianding beyond the major disciplive. For
-xample, if a sludent pursuing sn Economics major oblains 1 minimum of 12 credits from 3 bunch o
courses in Statistics, then the student will be awnrded B.A, degree in Economics with 2 Minor in

o=

Statistics.
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G Certificate, UG Diploma, and Degrees
uG Certificate:

Students who Opt 0 exil ufter completion of the first year wnd h

we secured 48 credits (44 credits in
452 Of single major)

will be awarded o UG centificate il, in uddition, they complere one vocationul
tourse o & credits during the summer va

cation of the first vear. These students are allowed to ro-
nier the degree

programme within three years and complete (he degree programme within the
sipulated maximum period of seven years,

UG Dviploma:

Smdents who opt to exit sfier completion of the 2

year and have sécureel 96 eredits (94 ¢redits in
cuse of single major) will be awarded 1he UG diploma

i, in nddition, they complete ane vocational
Course of 4 credits during the summer v

acution of the secord year. These students are allowed o re-
=nier within o period of three yvesirs und complete

the degree programme within the ma vimum ptring
of seven years.
S-vear UG Degree:
Students who wish 1o undergo o 3-vesr UG programme will be awarded UG Degree in the Major
campletion of three years, securing 132 credits (136 credits in case nf

2 the minimum eredit requirement as given in Table 1,
2-year UG Dregree (Honou rs):

A four-year UG Honoors degree in the majar discipline

tiscipline afier syecesst ul

single major) and satisfyir

will be awarded to thase wha complete g 2-
vear degree programime with 180 credie (154 creditg

in case of single major) and have satisfied the
credit requirements as given in Tuble 1,

4-year UG Degree (lionours with Research):

Smdants wha secane 755

ks anid nhove in the first six semesters and wish to undertake r=searck
il the undergraduate level can choose a research stream in the fourth year, They should da a rescarch
project or dissertation undsr (he guidance of a facul

1y member of the University Colisoe. The

pline. The studants, wha secure 150 cregis
(184 eredits in case of single major), including 12 eredits from a research

awarded UG Degree (Honours w

research project/dissertation will be in (he majar disci

projectidissenation, are
ith Research),

l.g'l
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“ UG Degree Proprammey with Sinple Mujors

A student hag 1o secure s minfmum of 500 credits from the major discipline for the d-yeiurd-veur
UG degree 1o be nwarded a single major, For exumple, in a 3-year UG programme, I the ot
wrmber of credits 10 be earned is 136, a student of Physies with o minimum of 63 credit will be
warded o B.Se. iy Physics with o singje major. Similurly, in o d-year UG programme, if the 101
wmber of eredits tn be carned is 184, 4 studeni of Physics with a minimum of 92 credite will be
Awarded a B.Se, (Hons./Hon, With Rescareh) i Plivsics in o d-yenr UG programme with single
i,
Interdisciplinary U Programmigs;
The credits for core courses shall be distribuied gy thee constiinem disciplines/subjeets so as 1o
2Bl COle compretence in the interdisciplinary programme. For cxnmple, 1 degree in Econnmetrics
Ouines conrses in eeendmics, slatistics, and muthenmics. The total credits o core coomses shall be
disiributed so that (he Sludent pets ful) compelence in Econometrics upon completion of the
stogrnme, The degree for such stodents will be awarded as B.8e, jn Econometrics for 4 3-year U5
progremme or B.Sc. (Honours) / B Se. (Honours with Reseurch) in Econometries for o deyear UG
DrogTunme,
Multidisciplinary UG Programmes;
12 the cass of studanis pursuing g multidiseiplinary progrurme of swdy, the creding 1o core co IFEES
will be distributed among the broad disciplines such us Life sclences, Physical Scienzes, Comnrzree
& Management, Arts. Speial Scicnces, Humanities, cte,, For txanple, a student who opts for « U5
sropram in Life sciences will have (he total eredits o eore tourses disiributed acress Eotaey,
Fonlogy and Human biology disciplines, The degres will be awarda a5 BSe in Life Sdences far a
J-veer programme and B.Se. {(Honours) in Lis%s Sciences or B.S¢. (Honors with Retearck) for a L
year programme withowl or with a rescarch Component respectively.
| The sututory bodies of the Universities such as the Board of Studies and Academic Council shal]
’ Enalize the course list for various programmes. The CCFUGP is detailed in the Table 1 1o 5.
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ﬂ Tablel: Minimum Credit Requirements to Award Degree under Ench Cutegory

A —

5. | Broad Calegory Minimum | UG Progrummes uG UG i'“l‘.'lll'flﬂ_ll'l‘lﬂ'F
No. of Course Credit (Multidisciplinary/ | Programmes | (Single Major)
Requivement | Interdisciplinnsy) | (Single Major) [For stadents who
s e UG vhoose to pursue
Guldelines .niniﬂrru major nfle
] 2 : semester of
! multidiseiplinary
' Programunes
Jyear| do | Jeyear [ 4-Yeur | 3. | 4-Yeur |d-year| 4-Yomr |
UG | Year | UG UG year UG s Ly |
UG UG s |
|| Discipline Specific | 0 | &0 T2 112 72 12 3 g |
Courses (DSC CHM+127) (10004 12%) {96+12*) ;
2 Minor Coupse 24 32 ] az 24 3z 33 LU
(MIC including
Voostiong) Courses | | |
[VOCT |
3| Mubidiscipliney | 09 o 0 14 (19 (0 0 i
_ Courses (MDC) | |
+ Ability ] LIRS i s (V5 04 01| )
Enhanicement
B Courses (AEC) |
5 | Skill Enbavcument | 09 09 09 (o 11 11 o (7
Courses (SEC) | |
6 Valoe Added M= | 06— 0a it os 04 05 | 04
_ Courses (VAC) 08 | o8
7 Internship 22— |- i 114 03 18] BE | =3
{ (153 04
B | Research Projecti - 12 - = - 12 =
| Dissertalion” !
! Total 120 | 160 | 132 180 136 | 184 136 | 184

Note:*Honoors students not undertaking research shall have to do 3 courses for 12 eredits

in Jicu of 1 resenrch project BDissectation.
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6.3, Credit hours for different types of courses

The werkload releting 10 o course is measerad in terms of credil hours: A credit is o unit by
which the coursewark is measured. It determines the pumber of houts of instruction roquired per
week over the durition of & semester (minimum 15 weeks).

Each course may have only 2 leciure component or a lecture and titorial component or a lecture
“nd practicum component or 4 lecture. 1utorfal, and practicum component, of only practicum
tamponent. For example, a three-credit leciure course in it semester medns Whree one-hour
lzctures per week with each one-hour lecture counted s one credit. In a semester of 15 weeks
Hazation, a three-credit locture course is equivalent 1o 45 hours of teaching. Required contact

hours toeam credits wil] ba 1§ follows:

Nature of Work L Course I Contuct hours per Contaet
/ |  Credits | week bours per
i ' semiester
S N | s o] A8 weelis)
B Lecture I T ) o 15
Tutorial per puper - 01 | 01 B [

|
|

Practical, Seminar, o
Internship, licld
praclice/project, or
romraunity engapement, Lic.

|
i

o

A course can have o cambination of lecture cradits, luiorial ciedits, and practicam credits. For
cuample, a d—credit course with three credits assigned for lectures and one credit for practicum
iinall have three 1-hour lectures per week ard one 2-hour durstion field-based legming’project
or lsh work, or workshop activities per week. In o semaster of 15 weeks duration, a <-credit
course is equivalent 1o 45 bours of lectures and 30 hours of practicum, Similul;. a4 ~eredit
caurse with 3- credits assigned for lectures acd ope credit for tuterial shall have theee 1-haur
feetures per week find one 1-hour tutorial per week. In a semesier of 15 weeks duration, a four-
credit course is equivalent 1o 45 hours of leciizes and 15 hours of futorials,

e following types of courses/activiies consfitute the programmes of study. Each of them
el reguire a specific number of houss of teaching/pidance ard laboratorysstudioworkshon

seivities, field-based leaming i sjeets, wterpships, and community engugement snd sapvic:

» Lecture courses:

Courses involving lectures releting o a field or discipline by an expert or qualificd pessonn

Quatd

i & field of l=arming, workivocation, or professional praclice,
* Tutorial courses:
AV

G
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Courses involyi
invalving pmhl:m-ﬂﬂving and discussions relatin ()

Guidanee of qualified personnel in o field
* Practioum or Lubg ratory work:

A Coarse requicing students
previously

d field or discipline under the
of learning, work/vocution, or profersionsl practice,

10 participate in a project or practical or lab activity (hat applies
lenrnad/srudied principlesibenty  related 1o

- the chosen field of leaming,
work/vocation, or professionl practi

- ce under the supervision of an expert or cualificd
individual in the field of Jearning, work/vocation or professional practice.
* Seminar:

A course tequiring students 1o participate in structured discussion/eonverution or dehare
tocused on assigned taske/readings, current or historical events, or shared expericnoss goided
it led by an expert or qualified persommel in a Geld ol leaming, workAvocation, or professdona!
practive.

* Internship:

i

A course requiring students to participate in o professional activity or work experisnce, or
coopemtive education activity with an entily external 1o the education institution, normally
viilas the supervision of an expert of the given extemal entity, A key aspect of the internship
irduction into acteal work situsnons. Intermships involve working with local izdustry,
covemmen! of privale organizations, business organizitions. artists, crafts persons, and similar
cntities 1© provide opportunities for students to actively eagage in on-site experientizl lewming,
» Studio aclivities:

Srudio activities invelve the engagement of studants in creative or anistic activities. Every
siudenl is engaged in performing o creative activity 10 obtain a specific aulcene. Studic-bused
etivities involve visual- or sesthetic-focused experientis] work.

= Field pmﬂirﬂpmj:ﬂs:

Courses requiring students fo participate in fitld-based leaming/projects gererally under the
capervision af an expert of the piven external entity.

« Community engagement and service:

Courses requiring Students lo parlicipate in Deld-bascd leaming/projects gererally voder the
szpervision of an expert of the given external entity. The curiculer component of 'ca:nmun?:y
sngzpement and service' will involve sctivities that would expose students (o tha sociv-
«mannmic issues in socisty 5o that the theoretical learnings cun be supplemenved by asaal s

sxperiences 1o generate solutions 1o reail-1ifz problems.

700 Curricular components ur:wlgi-nilumn programmes
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“omprehens P ;
prehension, digital ang technological solutions, health and wellness, yog education,

iports and fitness, and mor,
Mher diseiplines.
7.1

I also includes caurses (rom major streams, minor lrenms, anel

Disciplinary/ Interdisciplinary Mujor: A swdents major would give them the
opportunity to study a specific subject or field in depth. The major would provide the
Ippertunity for a student o pursue in-depth study of a particulur subject or discipline. Students
Ay be allowed W change major within the broad discipling at (he end of the second semester
v piving her/him sufficient time to explore interdisciplinary courses during the first yenr.
“wdvanced-level disciplinary interdisciplinary courses, s course in research methodnlogy. and x
sroject/dissentation will be conducted in the seventh scrmester, The fingl semesisr iy
snmprise seminar presentation, preparation, and submission of projeet report/dissertation, The
rroject work/dissertation will be on a topic in the disciplingry progrimme of study or an
nierdisciplinary topic:
7.2 Disciplinary/ Interdisciplinary Minor: Courses from disciplinary or interdisciplinary
minors, as well as skill-based courses related o 2 chosen vocational education pengramme.
will be available to students. Students who complete o sufficiznt number of courses nutsids of
their intended major can purste a1 minor in that feld or in the selected interdisciplirary fizld
AMier completing a variety of courses in the second somesier, stodents can declare their
preferred minor and vecational stream.
7.3 Vocational Edocation and Training: In addition to imparting theoretical and practical
knowledge, the undergrdunte programme will incorporate vocstional education 244 trmaiming
‘o impart skills. A minimurn af 12 eredits will be awarded to students in the "Minor” siream of
voesilional education and training. Thess credits may be related to the student’s prefermed mejor
st minor oF choice of the stndent. These classes will be helpful in locating employmem for
students who drop out hefore finishing the programmie.
74  Multidisciplinary courses: All UG students ure required to undergo 3 inroductory-
ievel courses relating to any of the brosd disciplines given below. These courses are intendad

vy broaden the intellsctunl expedence and form part of libeml arls and science educuion.

=

Srudems ars not allowsd 1o choose or repeal courses alréady undecgone at the higher
s:condary leve! (12th class) or opted us major dnd minor siream under this category,
Life Sciences: Biochcmisiry, Biotechnology, Botiny, Bioinformaties, Medicul

Siowchnolopy, Environmental Sciences, Food Technolpoy, Foransic Sciences. Gensocs,
e -
nicrobiology, Zoology, Chemistry and ol :;/i-.ﬂn,ﬂ Matural Sciences and pther Notwoal
by S
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nce digeipli
o Plines arg amang the foundutional courses that students cin choose from
vsieal § : istry i I ;
cienges: Chemmr}. Physics, Mathematics, Computer Scicnces. Statisfics,

Eneray :
Heray gand Environmenial Sciences and

i other Physical Science disciplines are amoeng the
rundational courses that students cun ch

; oose rom, The courses in this category will assist
students in utilizing

j und puting techniques and tools into use in both their major and minor
clds. Training in applications languages like STATA. APSS, Tally,

| and other programming
ringunzes like Python could be o n

Hrt el the class, When it comes to data snalveis and the use

Al quamtiative - in thi i
fuaniitative lools, the fundamental courses in this category will bie beneficiul o seiznce and

sociid science,

Commueree and Management: The conrses cover tovprics |

ike Accounting, Commeree.
Business  Studies,”

Human Resource Manngement, Finance, Production & operations
Inwrnational Busincss, Business Economics, B — Business, Travel & Tourism Manngzment
“imancial institutions, Financial Technology, Datw Scicnee. dnglish, Socioluzy, ch-hn!-agy
ind other sreas.

Arts, Humanities and Social Sciences: Through courses in the social sciences Tike
Economies, History, Geography, Sanskrit, Music, Visual Arts, Folitical seience, Psvehology,
sociology, Defence Studies, English, Hindi, Public Administration, Library Sciences,
Tournalism, Mass Media and Communication among others, students will be ahle 10
camprehend people and their socizl behavior, society, and country. Survey methods 2nd India-
speeific large-scale databases will be taught o students. History, archeeolopy, comparative
literature, the arts and créative expressions, creative writing and literature, lenpuagz(s],
phtlosophy, and other related fields ure just 8 few examples of courses that fall under the
heading "humanities,” as well a5 courses that are relaizd 1o the hurmimities that are taught
apross disciplines.

Interdisciplinary  Stodics: Taking  courses  in interdisciplinary  lields ik
Environmental Sciences, Yogi Sciences, Gendsr Studies, Political Economy and
Figvelopment, Global Environment & Health, Cognitive Science, Intemationul Relations,
Political Economy and Development, Sustuinuble Development, wnd 50 on will help the
learners th understand society.

7.5  Languape Enhancement Courses: Sludzants must demensine protiziency in Englisa

and 3 Modern Indian  Longuage (MIL), with an emphasis on their language and

communication skills, in order to graduste. The primary oljective of the classes Is to assist
siudants in developing and demonstrating fundumental linguistic skills like critical reading.

xpository writing, snd seademie- writing. These skills help stodemis umtberstand the

@g}\/ :I' G U—E"

|2

e e T T




i sl

o

T:E‘T‘mf“‘"‘“ce of lnnguage as a medium for knowledge and identity, a5 well as hOW 10 EXpress
1""“ ideas in a clear and coherent monner, They would enible students to becomie Farmiliat
vith the cultural and intelicetonl heritage of the chosen MIL and English languages. in
wéition to providing stadents with a reflective understanding of the complexity and structure
of the langunge and literaiore related 1o both lunguages. The courses will also place an
smakasis on the development and enhancemenl of &kills like communication wnd the capseity
fos ditcussion and debate.
7.6 Skills Enhancement Courses (SEC):By giving students practical knowledge, hands-
o experience, soft skills, ele., these pourses aim . improve students’ employability. The
sriversities may design courses based on the needss of the students and the resourees il its
Fisposal.
1.7 Vilut-Added Courses (VAC) Commion to All UG Students
Understanding Indin: The course nims at cnabling the students 1o acquirs and demensmie the
crowladgt and understanding of contemporary Indiz with ils historical perspective, the hasic
i ppeveark of the goals and policies of aational development, und the constitutiona! abligatinas
with special cmphusis on constitutionzl values and fundamental tights and duties. The COUTRS
suald also focus on daveloping an pndersianding among crudant-teachers of the Indian
rowledge syatems, the Indian cducation system, and the roles and cbligations of teachers 10 1
aation in genersl and to the school/community/spciely. The course will atnempt 1o desp=
upowledge about and understanding of Todia’s freedom strugele and of the values and ideals
dear it represented 1o develop an ap preciation of the contributions mude by people of all sections
anc Tegions of thee country, and help leamers updersiand and cherish the valuzs énzhrined in the
indian Constitutipn and o prepate thern for their roles and rsponsibilities s effscrive ciizens
of 1 democratic socicty.
Environmental science/eduention: The course cecks 10 cquip stadents with the ahility © apply
(ke acquired knowledge. <kills, attiudes, and values reguined 1o ke approprinis actions fo:
mitigating the effects of environmental degradation, climate change, urd pollution, cffective
wmste THAnagement, conservation of biolopgical diversity, management of biological rescuress,
forest and wildlife conservation, and <ustainalile development and living. The toume will zisa
dsepen the knowledge and understanding of India’s ervironment in its totlity, s imentive
pProCesses, and its effects on the future quelizy of people’s lives.
Digitnl and jechnolagical solutions: Courses in cunting-sdas areds that are fost gaining
nrominences, such @8 Artificial Tnteligence (Al), 3-b machining. big ¢ata apalyas auichice

learning, drone rechnalogies, undl (ﬁep leaming  with impottant applications b2nlth,
J

A
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anvironme o ; ;
ment, and sustainsble living that will e woven ialn undergraduate education for

:nhancing the employability of the vouh,

Health & Wellness, Yopu educativn, sports, and ftness: Course companents relnting to

fealth and wellness seek (o promote an optimal state of physical, emotiomil, intellectaal, socinl,

spiritual, and envimnmental well-being of @ person. Sports and fitness activitics will he

srpanized outside the regular institutional warking howrs. Yopsa pducation would focus on

mentally for the inegration of their physical, mental, and
one’s personality.
all lifs siruations.

areaaring the sindents physically and

ipiritual facultics, and equipping them with basic knowledge about

d self-contral, to leatn to handle anasalf well in

maintaining self-discipline sn
of the courses will he on the improvement of

I'he focus of sports and [iiness componcenls
of various components of physice] and skills-relate

lexibility; acquisition of sports skills

2]

shivsical fimess including the improvement

fiiness like strength, speed, coordination, enduranee, und 1

mcuding motor skills as well a8 husic movement skills relevant to 2 particular sport;

wictical abilities: and improvement of mental nbilities.

improvement of
innovative value-sdded courses relevent to the discizline

t'he Universities may introdoce ather

ar eommon teall UG progrommes.
7.8  Summer InternshipiApprenticeships key aspect af the new UG programme IS
Al stodents will also undergo internshios

abs with foculry and

. Stuckemis

nduction inte actual work  situations.
Aporenticeships in a firm, industry, or organizuion or Trunieg in |
ressarchers in their pwn or other HEle/research institutions curing the summer i
will be provided with opportunitic businzss nrzufmlions.
nealth and allied areas, local govern

cred represeninives, media organizations, artist
ly engage with the practical side of their learnieg and.

< for internships with local indusiry,

ments {sach as prachaysts, municipalitizs), Pardiament or

zle s, crafts persons, 2nd & witde wariaty of
organizations 50 tht students may uctive
a hy-product, further improve their employability.
1 d-credit work-based leaming/internship during

4z Sudents who wish to exit aftar the firs!
o cemesters will undergd the summer e
in order o get @ UG O ertificute.
culnr component of scommunity engngemeant i

Community engagement and gervice: The vurn

seeks to expose students 10 the socio-u
plemented by actual life
ot term aetivity or part of a major of minor cousse

and servige’ conomle issues in society so that the
(heoretical learnings con be sup

wwal-life problems, This can be pait nf sumin

lepending upon the major discipline. ':&

# >,

& o Gt

experiencas to gencrate solutions (o

Iqi




I Higher-level courses (Third Year) These comses will be of

@

Field-haseqg learming/minor project: The field-buser lenrming/minor project will atempl 1o
avide opporiunities for studenis 1o understnrd the dilferent sotio-ceonomic contexts. It will
1im: 21 giving studenis expasure 0 development-relited issues in ruel and urban settings, It will
pravide opportunities for students 1o observe situntions in rural and urban comtexts, amd 1o
abserve and swdy actonl field situationg regarding  issued related o sociveconomic
development. Swmdents will be given opportuiitios to gain o firse-hand understanding of the
avlicies, regulations, orgmnizationsl structures, privcesses, und programmes that guide the
development process. They would have the appartutity 1 puin an understanding of the comples
soct-eonnamic problems in ihe community, and inmovative practices required to penarme
wilations 1o the identified problems. This may be & summer (erm project or part of a4 majnr or
mmor course depending on the subject of shudy,

79 Research Project/Dissertation: Students choosing 1° 4-Year Bachelot's degres
(lonours with Research) we required to take up tescarch projects under the puidencs of 2
Sealty member, The students wre expected complets the Research Project in the eighih
semester. The research outeomes of their project work may be publisked in pesreviewed
Avurmals of may be presented in conferences /seminars or may be pulented.

Other Activities: This companent will include participation in acivities related to National
service Scheme (NCC), Mational Cadet Corps (NCCY. dull education/literacy initiarives
nentoring school students, and other similar activitios,

Additional Seats: The HEIs may create 10% additional seats nver and abave th? szrctioned
sirength to accommodale the request for = change of major. Anyunfilled or vacant seets miey he

dlted with those seeking o change of Major. Preference will be given to those whe have ol
highest CGPA with no arrears in the first vear.

7.10  Levels of Courses

! Foundation or introductory courses (First Year): These courses will focus on
Toundational theories. concepts, perspectives, principles, methods, und proceduses £a- deciding
the subject or discipline of inlerest. These courses will impart general education required for the
advanced studies. These courses will expose students lo the different fields of study will lay the
loundation for higher-level course work,

Intermediste-level courses (Second Yenr): These courses will inchudts subject-specilic
caurses 1 Fulfill the credil requirements for minor of mijor areas of irning,
disciplinary/inees
disciplinary ares of study are requircd for mnjoring for the award of a degree.

Advanced courses (Fourtl ear): These courses will include lecture courass With

\_//\ =
(7 Quins




@

oracticum, rese:
esearch methodology, advanced laboralory experiments / softwurs training, reseurch

aroects. he ¥ i o .
arojects, hands-on-training, internship/aporenticeship projects at the underpraduate level

4.0. Pedapogical approaches

Fhe Leaming Outcomes-Baszd Approach 10 corriculum planning and transaction requires that
the padagogical approaches are oriented owands enpbling students to attain the defined 1eaming
Juleomes relating © the courses within a programme. The outcome-hnsed approach. particululy
i the context of undergradunte studies, requires a significint ghift from lcacher-centric (0
{earner-centric  pedspogies, and from  passive 1o sctive/participatory - pedagogies. Every
programme of study lends itself to the well-struetured and sequenced acquisition of Enbwledge
st skills, Practical skills, including an appreciation of the link between theory and practice.
will conetitate an important uspect of the teaching-lenrning process. Tenching methods, guided
by such a framework, may include lectures supported by lutorial works practicum und Geld-
hused learning: the use of prescribed textbooks and eolamming resouess and ather self-smudy
rerials: field-based learning/project, open-ended prejct wark, some of which may be team-
bnsed: activities designed o promote the development of seietic/ransferable amd subject-
<egific skills: and internship and visits 1o field sites, and indusirial or othet research feciliniss
2l
90. Outcomes bused upproach to Higher Eduncation
The hasic assumpion of 1he learming outcomes-hased approach to curreulum development for
awarding higher education degree chiould be based on the dempastrable atcainment of ohjecives
(ncademic excellence, knowledge, creativity, ahilities, attitudes, and values} in it student after
(e completion ©F 4 propranme. The Mational Higher Education CQualifications Framework
(NHEQF) specified learning oulcomes relaed to the disciphnary area(s) in the selected field{s)
of leamning and generic lea ming outcomes that ans anticiputed to be attained by a gredume upaa
completion of the. programemne(s). Srudents must possess (he qualilies and chamctenstics of o
Cgraduate of i programme of 2tudy. The key outcomes 1t underpin curriculum planning anl
development @l the andergradonte level include Graduate Atirlbutes, Ouulification Descrptions,
Frogramme Learning Outcomes, wad Course Leaming Duteomas:
9.1 Graduate Atteibutes; Crrndiuate attribules bre developed thiough 3 PSS of aritienl und
~fective thinking the lcarning experience, the college or aniversiny experierce as & whols, and
ihe curriculum. Graduate ativibutes (Table 6) include both genzral leaming dulcomes that skould

b acquired and demanstrared by graduates of all programmes of study and learning outcomes
i
W
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Table 6: Groduate atlribuies

Typeol 7 The Lanning owtcomes deseriptors
learning -
___bulcomes |

' l_}“‘“if"““'!" wnd | = Comprebensive knowledge and coherent understanding of the |
- m'.ur_tl!ﬁcipli:mrr chosen disciplingey, interdisciplinary nrcas.
specific learning | » Practical, professional, and procedural knowledge neeessary for
Dukeomes petlorming professional or highly skilled work/tasks related 0 the |
field(s) ol stuidy |
| Capagity w go bevond simply copying eurriculum content

| knowledge to ereate solutions to particular problems

Generic Comples problem-salving, Critical “Thinking and Crentivily
Learning Communication Skills
oulcomes Analytical wosoning thinking '

Research-related abilities

Coordination and collaborntion with otliers
Value {nculenion

Empathy

Auonomy, responsibility, and aceonntability
Eovironmmental awireness and oetinn
Comnunity engigzment and service

¥Y¥Y Y ¥ YYYYYY

32 Qualification deseriptors: The students who complere threz vears of full-rims study
o an undergradeate programme of study will be awarded » Bachelar's Deggee. Somz of the
sxpecied leaming outcomes that a student should be able to demansirate on complztion of a

Jegrez-leve] programme may include:
i ¥

' Fundamental/systematic or coherent understanding of &n scademic field of study
2 Procedural knowledgs refnied (o the disciplinary/subject area of study
s skills in arcas related to one's specializztion and current developmants in ihe acdemic

Teld of study

' Able 1o use knowledge, understanding and skills required for identifying problems and
ISSUES

s Demonstrate subject-related and transferable skills that are relevaat 13 same of the job
redes and emplayment oppartunitias,

o eddition 1o basic leaming outcomes deseriptor for Duchelor's Desnse a siudeat with
Beeheler degres with honoors may demonsteate sdditiosal skills like:

i Specialization and corrent developments in the scidemic figld of stady

]

e e e e siiss




Us For eriticul assessmwent of g wide
A5ues relating 1o the chosen field ar Rtudy
Prnmmme a

; "R outcomes: Individual
e o
¢ defined learning outcomes which must be attaine

-umﬁuawd:plumm'dtgmu. Course learning outcomes are s
disei
CATRING outcomes must be

Programmes of sudy wil|
d for the award of 4 specific
pecific w e lewrning for g given
f'mulﬁ-disciplinarg; wrea. Course-Jeya|

W progrimme earning outeomes. The
wming o

“hurse of study relageg lon

plinary g interdisciplinary
!

alipned achievement Iy

nt of the programme lenming

students af course-foyp] ¢
UlEhmes,
1,

omes lends 10 the attainme

Learning nssessmend
A variety of assessmen methods (hat
progremme of study will be wseq

buteomes. Priorily will

are approprisie o 1 given disciplinary/subject treg qnd 2

0 assess propress toward (e course/programme learning

be accorded 1o formative asscssment. Evalugtion will be based on
continubos assessment, in which sessiomy) work and the terminal examination will coniribute 1o
the final prade, Sessional work will consist of
hormework assipnments, éte. as determined by
Progress twwards

class tests, mid-semester exnmination(s),

the fuculty in charge of the courses of study.

uchievement of lzaming outcomes will be szessad using the followi

ng: dme-
curstrained  examinations: closed-bonk

znd ‘open-book tests; problem-based  assignments:
tical assignment laboratory repors: observation of practical skills:
[Case=study repons); team pr

prag individual project repons
presentalions, including seminar pressntation:
Viva voce interviews: computerized adeplive sssessment, exarninition on demand, modular
certifications, etc.

oject reports; oral

Fhe proportion of external and internal assessment in uny course shall

be preferabiy
N%:30%, However,

this proportion may vary depending upon the nature of course.

HLL Letter Grades and Grade Points: The Semesier Grade Point Avarage (SGPA) is
coraputed from the grades o o messure of the student’s performance ina given semester. The
SOPA is based on the prades of the current termy, while the Comulative GPA (CGPAY is basaed
it the grudes in all courses taken alier joining the programme of study,

Phe HEIs may also mention marks obtained in esch course and o weighted avérage of marks
hased on marks oblained in 1l the semesters mken together for the benefit of studenrs, 1
~ Marks (%) [ Letter Grade - J_ Grade Point |

&’2‘7\___.-'/’4 . Qf"""‘ ﬁ‘
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T T e i 1
|
> 83 i Ofoulstanding) 10
> 751085 | A+(E xcellent) 9
___>651075 i A(Very good) 8
> fEln (%] B+{Good) 7
iy =3io 55 i B{Above average) 6
> 40 to 50 : Cm;'cmgu} 5 Ty
40 P (Pass) 4 1
Less than 40 F(Fail) e TN -
Ab{Absent) | 0 |
6.2,  Computation of SGPA and CGPA - o

['he UGC recommends the fallowing procedure to compue the Semester Grade Point Av
SGPA) and Cumulative Grade Point Averoge (CGPA):

¥

ﬁlﬂgﬂ

The SGPA is the ratio of the sum of the product of the number of credits with the prick:
surints scored by 2 student in all the courses taken by a stodent and (he sum of the number of
credits of all the courses undergonz by a student, i.e,

SGPA (81) =Z(Cix Gi) / LCi
Where Ci is the number of credits of the i course and Gi is the grade point scored by the
student in the 1 course.

Fxample for C nmpulalmu of SGPA

TRerestad) [ redit | Lentsy "F?F-‘ﬁ’ Allepl 3-". limﬁ%wilm
| e 'ﬁi i 1&' 3’?: et ,,“=’-{E; !

e iH:J. L
- ! c:uum_ l '._ 31 A 8 A= 24 .
i_ 1 Course2 | 4 | B+ 7 4X7= 28 |
| 1 Course3 | 3 | i} f 3X6= 18
1 Course 4 3 0 10 3X 10=30
| 1 Course 3 3 C 5 PG= 15 |
| Course 5 4 B fi 43 e 2 |
) | 0 | ! 139 |
4 a SGPA 139/20=695 |
i, The Cumulative Grade Point Average (CGPA) is also culculaled in the same menoef

piking into account atll the courses indergone by » studenl over all the semesters of a

Arogramme, L.
COPA=XCix8i)/ZC
wahiare 5 is the SGPA of the i comester and Ci 15 the 101l number of credits in thul semester.

Example for € umpul:uiun of CGPA

S

e B |
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‘;q_ EF::_EHI.;EI - — =,
| SGPA6.Y ;:‘;,d:; ; Credin:2s Credi:2n [ Cradinzs [ Crodiias
8 | SGPASG | sGraan _[S6rA63 | sGrak

GPA= e
r A=6,73(21 xp, F422%7 84255500 35 fol A 26%6,34 35 w5, (V113

-

S —— T
The SGPA and II.‘L-I”'L 1le|:

Iluli!\l'..l'ljllﬁ.

Ly

be rounded off 1 2 decimal points and reported in the

I't 'rint: A T :
ANECript: Uniy ersity will jesue o renscript for cuch somestr ps well 0% o comualdive

I L i ol i b
ranscrpt that reflees pecdformance qemss nll semesters hysed on the recommmenditions made

ihove tegarding leter grudes, prode points, and SGPA and CCPA.

L Diselaimer

“This Cumdeulum and Credit Framewerk for Undergrmduat Programme (2023) Las been
Tamed by the Centml Commitee constituted by Department of Higher Fducation,
Govermmem of Hanvana vide leter n0. DHE-170000/112020-KPE dited 24.04.2025 anel
WLO32023 after carsful consideration of the  recommendations of University Grants

Commission, New Delhi™,

This document shall be model for all State Universities of Haryana in fraring the

NP g =

Scheme, Svilabus and Ordinances through their respective statuary bodies.
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SEMESTER-Y
Sem | Course | Course Code i{illr;_ii'll'*éﬁi:_l-ljifl Credits | Cont fnternal Enid Diratl
Type re! of Paper et Marks fermi | Marks | Bl B
s Hoar Marks Fxan
5 (Hrs)
T+P
v | cc-A5 | B23-TMG-501 | Travel 4 4 n 70 100 3
Documentatio
n
CC B23-TMG-502 Geograply 4 4 0 70 100 3
BS of Tourism
cC B23-TMG-503 Adrlines 3 3 20 50 70 3
Cs Management
and
Ticketing
(Theory]
Adrlines 1 Z ] 20 in 3
Management
and
Ticketing
(Practical}
cC B23-TMG-504 Eco Tourism dq 4 30 70 100 3
vOC -
MS
Internship Training 4 -6 30 50 ] L
{Done in Report/Viva .
surmimer Voce e
break)

TOTAL CREDITS=20
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V1 | CC-A6 | B23- Accounting for 4 1 i 70 100 3
TMG Tovrsm
601
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T™MG Planning
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Planning
e l(Bractical) || e P e L —
CC-Ca B21- Human Resource d i n 70 100 3
™G Management in
G603 Tourizsm
CC-M6 | B23- | Tourism Economies 4 4 30 70 100 3
T™MG
604
CC-M7 B213- Computer 2 2 15 35 50
e | = | = (VOC)2 | =TMG = | = Applicationin | e e e .
—|—}———=] 605 — |~ Tourism {Theory)
Computer 2 2 15 s 50 2
L-- Apphication in
Tourism {Practical)
TOTAL CREINTS=20
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{irs)
T+p
Event Management B
BT
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CC-12 | marymam2 | Toursm
Technalopy
CThesry) 1 20 =0 T0 3
Tourism ] BT 20 30
Teclmology
(Practical) i
- . —
CC-H3 HIA-TTM-T03 Destination
Management 4 0 70 163 3
B23-TTM-704 Adventure Tourism _i
DSE-H1 4 in Rl 10 3
:f_l:l 1 B!S—ml-?ﬂﬁ EUS&HERS !
Communiestion o
2 3 70 3
(Theory) . v | |
Business 2 10 20 3y 3 I
Communication .
{Practical) |
Cco-pa | BIRATIM-ToG Research
Methodology 1 >0 50 0 1 |
{ Theory) g 5 |
B Research 2 i) 20 30 3 |
Methadolagy |
{ Practical)
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= S Session: 202334 ]
m\*—‘___ PartA - Introduction T o ]

_ INTRODUCTION T0 TOURTSRE |

S —

.T'-__:_-__'——_.-____.___‘ E—
Semester | ]

S

| Name of the Course

Bachelor of Tourism and Travel Munagerent o

Course Code

13- TMG-1M T

CourseType:
(COCMCOMDCce-
| M PE(‘A'OFJTJSE PCIAEC/VAC)
| Pre-requisite tor the COursg NA ’
| lifany)
;{—"-"““‘3 LearmingOutcomes(CLO: Adler completing this course, the leamet will be thic o7 _
i L. To lumiliarize with the busic concepls and tertninology
i used i ourism :
: 2.1 To know ubout varions types of toorism and facioes
' tesponsible for the developrent '
3. To be able 1o identify different companents of toursm
4. To be able to work with und for urism services in
Inurism chain

L g

i
|

3. Applicable for courses having pretical compnreznl, |
Credits Thepry Practical | Traal
- A = |
" Contact Hours Il ' i-!

Maux. Marks: 100
Internal Assessment Marks:3¢
End Term Exam Marks: 70

Time: 3 Hours

Part B-Contents of the Course

Instructions for Paper- Setle

Total number of questions set will be nine. Question Mo, 1 is compulsary covering rll!l: antire sErI!.a'.n:
'Iwo questions will be set from each unit. Stodents have to attempt five q‘uasljpr.s in ull selecuing o
question from each unit including the compulsory question. Each question is ol 14 marks, Al questi; |
carry equal marks. Final theory exam time allowed will be of 3 hours.

| Uni Topics Contact
| Linit o il
i Rasic Concept und Terminolopy used In Tourism | 15

ourism, fourist, visitars, tmveler, excursionist s per LUNWTO
wlassification and Ministry of Tourism, Gove of India, _ ,
’]I.'Ilpﬁcl!i of Tourism (Economic, Socio-cultural and Environmental) |

A . _
< adl G,

o2




v

Iy pes of Tourism and Factors of Development of Thurlsm | I3

Approaches o stdy tourism, Travel Ageney and Tour Operators
Meaning and Types.

|LEnkapes in Tousism tndusiey, Push and Pull tetors fn Toursey, |

- v——

I nmpnurnh v of Thnrism
Attt tions: Tvpes nnd their significance for 1ourism
Trunspantaiion: Tpes and their significance lor tonrism .
Accommaodation: Tvpes and 1heir significance for tourism

e e il Fe me—— w wdwr w omEd

*

N 't

Lourism Services ond Tourism Chain 13
Clamatenistics  of omism and hospiialing servicess  Perishability)
Variability, Insepanbility, Intangibitity, Seasonalicy.

{Vertical, Horizontal and Dingonal Inegration in Fovatism

H“Lut“m!“lhln"im hfﬂ_i",;h ettt i e ittt

| IntermalAsseasment: 20

= Theary
- lf'hlh Partizipation: §
o Semvinaz presesiationassignment/guiz/class west crec 10
o Mid-Tenm Exam:15

etsibeniftsaiiiini-Sk e, i i i -

Ind “Itrm Eenrsination 70

PartC-Lenraing Retouroes

Hecommended Books/e-resources/LMS:

Christopher J. Helloway- The Business of Tourism Macdoaald and Evars

AK. Bhatia- Tourism Development Principles and Practices Sterling Publishers, Mew Delb:
Arand MM - Tourism and Hotel Industry in India: Sterling Publishers, New Delin

Kanl RLH. Dynamics of Tourism: & Terminelogy, Sterling Publisher., New Delb.

b
+

¥
\
z
\&»

gb




Sesslon; 202324

Part A - Introduciion -

subject NATURAL TOURISM RESOURCES OF INDLA
| Semester 1 = T

Name of the Course Bachelor of Toutisnt and Travel Mar ngcr-m:nt N
" Course Code ENTATH N
!' CourseType: e . -

" Unit Tapics I Coantset
| hisidrs
I Ontroduction to Natarnl Tourtsm Resource af India 15
India: Phvsiographic regions, Northern Mounains, Northern Plains,
, ninsula Plateay, Coastal Regions, Grent Indizn Dessen, Istands.
| ouristie significance of various Physiographic régions.
i
15

[ (CCMOCMDCCC-
MDSECVOCMSETC/AEC/VAC) e e

[ Pre-requisite far the course

 WSSE— |

tifany] |
Id‘.‘nm:-cl.a.:uminr,ﬂutcnmcs.ECLU'i: Aler complating this course, the lenmmer will be abic 1o
1. To undersiand the basics of tha geography of tourism
. 2. To describe the general geography of India
! 3. To analyses the narusal tourism poteniial in ladia .
' 4. To explain and conneet with the neture brsed touring
| attrctions in India |
5. Applicable for courszs having practical componsni,
Credits Theory Practicad | Total
] NA =
: Contact Hours - d -
Vax.Marks: 100 o Timez 3 Hours |

Internal Assessment Morks: 30
End Term Exom Marks: 70 =]
| Partl-Contentsofthe Course 1

Instructions for Poapers Selter
Total number of quesiions set will be nine. Question No. 1 is compulsory covering the enime syllhy
Twa questions will be sel from cach unit. Students have 10 ancrpt five guestions in 2l selecime ©
guestion from each unit including the compulsory guestion. Each question is of 14 marks. All gres

wcarry equal marks, Finzl theory exam time allowed will be of 3 hours, |
' |

I Major Natural Tourism Resources of Indin [ 15
MWildlife Tourism Potential in India ~ Cuse swdies of Ranthambore.
Nutional Park, Great Himalayan National Park, Jin Corbett National Park,

Gir National Park and Bhaadhavearh Nationsl Park, Kaziranga National

e b

—




Nature Based Tourism Products of Indin

Major Hill Stations and Adventure Tourism in lnilin: Cuse Study [rom
Jammu & Kashmir, Himpchal Pradesh, Uniarakhond and Sikkin.

v

15

Nature Based Tourism Products of Indin

Coustal and DBeach Tourlsm Potential in Indin: Case Study
from Gon, Kenla, Karnataka and Tamilnady,

Sugested EvaluntionMeihods

IntermolAssessment: M0

‘il Term Exnminnlion:70

» 'Theory

Class Participation: §
Seminar presentationassignment/quiziclass test elc.: 10

Mid-Terim Exam:15

Pari{-Learning Resources

Recommended Books'e-resources/LMS:

L.

o o

=, L

q

]

Bonpiface 1. & Cooper, C. (2009). Worldwide Destinations: The Gropraphy of Trvel &
Tourism. Oxford Butierwaorth Heinemann, Londin.

Goh Chong Leonz.”An Economic Atlas of India. Oxford University Press, Singapore

Husain, M (2013) - Geography of India, Tata McGraw Hill, New Dethi.

Siagh Gopal, "Geography of India’, Alma Ram and sons, New Delhi. 1994

Quereshi, Ittisz, (ed) Physical geogmphy of India. NCERT, New Delhi

Hall, M (1999), Geography of Travel and Tourism. Routledee, Londan.

Robinson HLA. (1976), Geopraphy of Toursm. Mac Donald & Evans Lid

Session: 2023-24
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Numg !

of the Course Bachelor of Tourism and Travel Managemeani
Course Code 13- TMG-103
Course Type: JI_‘IZ:.‘

HCOMCCMDCCC- i[

| MDSECAOC/DSEPC/AECVAC)) i

' l":'.u-r:.'qlli.\:i!u tor the course T —I
(ifany)

Caursel camningQuicomes(C1O): IAfl2r L‘l'llll}ﬁl.‘.l.llllg‘. this course, the learnes will be able to:

1. Tu undorstand the concept of busingss enviranme:nt
2 To describe the economic envirenment for tourism

3. To unabvses the industrial pelicies enncorairg the toursm
4. To expluin different tourism reforms in Tnalia

-------------- P S T LR e s u

ol comptinent

5. Applicaihile for courses having practic
Credits i Theory l_ Practical | — Toml
4 T INA g
_Contact Hours 4 ' g il
Max, Marks: 100 Time: 3 Hour EEE S
Internal Assessment Vinrks:30
End Term Exam Marks: 71 o
o B PurtB-Contentsofthe Course ) '
Instructions for Paper Setter i
Tets] number of questions set will be nine. Cuestion No. | is compulsory covering, the entire syllabis TW
questions will be set from each unit. Studsnis have 1o anempt five questions in all selesting 032 gaest
fram ench unit including the compulsory question. Euch question is of 14 marks. Al guesion cury s
ke, Final theory exam time wllowed will bz of 3 hours.
Umit Topis Contact |
hours __ |
T |An Overview of Business Environment 1b
Business - Menning, Concept and Nature, fusiness Environment - Mezaing,
atee nnd componemls.
Business apvironment analysis — Process, techniques znd limitetions
1 nomic Environment 15
-conomic Reforms in India - Liberalization. Privatization and Globalizaiivn,
aning, merits, de-merits snd impuact on IS businass in Indue.
| {SME (Micro, Smali and wedium Enterpriscs) — Definition, Problems ud
| neentives available for growth.
! g

i Tolicies concerning Tourism
Frourism development duzing five year plans, Tourism ander NITI Ayog,
' Nationl jourism palicy of India, 2002, Competition Act and fts dmpaet oo

i - "
| yourism business in India

]
Qéb"/l" | GiAosk

—
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L

Y il'nurlsm Refarms 1
'FD‘ -

iG Meaning, merits, de-merits ind impict on tonrism businuss in India.
ovi. of Indin Schemes for development of tourism business in Idia:

| Incredible Indiy Campaign. PRASHAD Scheme, SWADESH Darshan,

Scheme,

Supgested EvaluationMethods

| InternalAssessment: 30 nd Term Examination: 70

= Theory
* Cluss Participation: 5
* Seminar/presemtation/assignmentiquiz/class test ele.: 10
» Mid-Term Exam:13

i":ll’tlf-LL‘llrning Resources

'_ﬁwnmmeudnd Buoks/e-resourves/LMVS:

& Danicl, John D and Radebangh, Lee H : International Business, 5th ed,, New Yark, Addison
! Waley, 2007
¢ Charles W. Hill, Intermational Business. founth edition, "Tatt MeGraw Hill Publicatinns
Conmipanies. 2010,
* AR Supdarim 1. StemantBlock  The Internations:| Business Environmen: PHI. 2008
= Rungamijan, C.A.; Perspeciive in Foonomics. S.Chand de Sons, New Delhi,
*  Cherunilam, Fruncis; Business Environment - Text and Cases, Himalaya Pablishine House,

* Aswutheppa, K.; Essentials of Business Environment, Himalaya Publishing Howse, New Delhi,

Seasion: 2023-24
PartA - Introduoction
J Subject ‘ { TRANSPORT MANAGEMENT |
|
' |

3




i IR B

Semester ]
Name of the Course Buchelor of Tourism and Trvel Management
Course Code TN Y TENTY] T
| CourseType: TICCM
| (CCMOCCMDICICC- ](
| M/DSEC/NVOC/DSEPC/AEC/VAC)
Pre-requisite for the course
{ifany) |
CourseleamingOutcomes(CLO): After completing this course, the learner will be able 1o _
I To fumiliarize with transportation related w Tourism
incustry
2, To umdeesiamd the varipus concepis melaied 1o Al and
Wiiter Transpol
3. To wnderstamil the various concepts relwted 1o Road
Trunsport.
, 4. To know sboul major Railways of India and the World
5. Applicable for courses having practical componenl. |
| Credits Theory | Practical Tolz
2 NA 2
(CTontact Hours [ | 2 fiea)
Max. Marks: 50 Time: 3 Hours

Internal Assessment Marks:15
End Term Exam Marks: 35

Fart-Contepfsofthe Conrse
ns dinns for Papers Seifer

|
:
Tetal number of questions set will be nine, Question No. 1 is compulsory covéring the entirs syllaby
!Twn questions will be s¢l from each unit, Studenis have to atlempt five questions in ol sclecing o
question from ench unit including the compulsory question. Each question is of 7 marks. All questig
=y equal marks. Final theory exam fime allowed will be of 3 hours,

1
1

| Unit Topics | Contact
howry
3

i ! tenduction to Transport

! ransportation as imporiuni element of rouriss industry. History off g
{ different modes of transportytion. Advantages and Limitations of different

| modes of transporl. '
{

The factors affecting the selection of modes of trunspan by wurist.

C};g”’/% Guarsle

3



I M and Wage Tmnspnrl

ll-]‘ y z i : d_'-—]
L;t:;mrg, of aj UZNSporl in Ingis. IATA

! and DGCﬁ.l OFEEI'].!EE.I'[)I‘IH

Clures anc THHE’IIQI'I‘-T 'ﬂitlﬂ .IIEF,, npph i i el 1 f ;
3 . Fy g I -I"l.irl 5 aLing n Bl I a'r IF‘E 5
n l‘DHIIRl'n prﬂ:nnl,inn_ i " Gl gy Wi 1

IS transpor- Lim;,

Hilion & Seupe of water {ryns i i i
i ) : _ s : PO N dndia, Crujsd
05 and Cryjys Lourism, The pole of water irenspor in (ourism, "

Rond Transport: M,
I I'Qu;l{!rjlal'.uml Highw

ior Higlwa ¥s and Ex
4y, Couch-Bus, Inter Sla
! Rent-a.car Schime, OLA und LHER

Pressways of Indis, Golder
te Bus Services, Touds ") '

|
Y Rail Transpor v =T
Rail Tr:u-:ﬁpmt: Major Railway Systems of World, (Euro Rail and AMTrul).
Genery iormation ahaye Indian Railways, Tourixg truins of India :
Indrail Pase service. .
- |
I -- - e e | —
| Su_ugt:siédE\'HEuutiunHethmls |
.Tnluma!r‘msmriment: ind Term Examination: 3
= Theory
* Class Parlicipation: 4 ‘
" Semin:{r,-";:nre.w:matEnm‘m-signm snv/quiz/elass iost et 4
| * Mid-Term Exam: 7
[  Pa rtC-Learning Resonrges .
:_[{ﬁ-nmmendmj Books/e-resources/ s -
¢ Hunnel Christine, Robert Harshman & Grahan Draper- * Iraye] & Tourism: A world Region:

gzngraphy, John Wiley & Sons, New York
|« Huorst, Blig, “Transporation Geo eraphy” MeCGraw Hill, New York

*  David Timothy Duval, Tourism and Transpan: Modes, Networks i
and flows, Channel view Puldicutions.

| Stephan Pagy, Trunsport and Tourism, Global Perspectives, Pearson Publications
|| « Case Study Serics Actospace & Airlines, The ICFAL, University Press, Hyderabhad
| =  Bharath, R., Low Cosi Carriers, Conce ptand Chses, The ICF:M. l;:ln‘w::rsii}' Press, Bvdemba .
I ¢ Kumar, V V Ravi.. Indian Avigtion Indusiry, The ICTAL University Press, Hyderiha !
e Nayak, G..Development of Trunspon and Communication, Anmol Pullication -
Giinger Todd, Susan Rice (2002), Travel Pesspectives: A Guide 1o beconing 3 Trava) PraE:s:»::nral;
Délmar ThomPLOn Leamning, |

Qagv/ﬂ‘:’ Qrantid.

3£
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SEMESTER II

Session: 2023-24
Part A<Introduction
5 u!:ljrui TRAVELAGENCY & TOUKR OPERATIONS BUSINESS
Semester I

 Name of the Course

Bachelorof Tourism and Trave!l Management

HILTMIG-201

“Course Type:
(CCMMCCMICCC-

| MHDHECJVD{FDSTJFCH‘FCJV:&C}'

CC

Qo i

s

Tk s




e ———

Course Learning Ouicomes(C1.0);

opertion

5. Applicabile

After completing
I, Inroducing abeut the concept of truvel

D Enabling o identily
agencies and tour operalors
3. Knowledge aboul significance of
pracedure 1o follow for governmanl

4. Understanding the

this course, the learmer will e able @
agency and tou

)

functions and Hnkages in trvel

app ol

nctivities of Travel Trube Associntions,

_____________________
.....................

for courses having practical componcnl.

Credits

Theon

S

I

Practical

Total

A

|

Contact Mours

=)

Time: 5 Hours

Mo, Marks:

| Internal Assessment Marks: 30

100

' Fnd Term Exam Marks: 70

Part B-Conlenis of the Course

Trtal number of questians set
Two yuestions will be szt from each unit, Studerts ha
question from each unit including the compulsory question. Each

strnetiony fur B

1peT= &

zarry equal marks, Final theory exam time wllowed will be of 3 hours.

TUnit |

Topics

| Contact
i hburs

.
T 1 Introduction to Travel Agency nnd Tour Operation
| Mravel Agency and Tour Operitions: concepl, meaning, definition,

significance und growth over the years.

13

Functions and Linkages in Travel Agencles and Tour Operators
Funcrions of Trevel Agencies and 1our operaions.
Linkages and integrmtions in tour operation business.

Il Procedure for Government Approval
Procedure for recognitions of Travel Agency and tour operztors from
Ministry of toarism, Govt, of India. |
Various govt. schemes for promotion of tourism business in India

IV Hravel Trade Associations -TAAIL IATO | IATA, PATA

Briel Histary, Organization Structure and Functions.

Suggested Evaluation Methods

| InternalAssessment:30

~ Theory

o (lass Parlicipation: 3

| = Seminar/presemationfissignment/guiziclnss test ele:10

[ = Mid-Term Exam:13

tl Term Examination:?

travel ageacy antd

will be nine. Question No. 1 is compulsory covering the epfire syliabu
ve 1o atterapt live questions in all selesting of
queston is of 14 marks. All questic

@;ﬁ:w"?

39.



B art {-Lenming Resources

—

| Hecommended Books/cresnnrees/LAVS:

s Foster, D the Business of Travel Ageney, Ditman, 19K,
Agearwil, Surrender, Trovel Agency Mangement (Communicalion Tndin, [953),

Geo, Chack, Professional Travel Agency Mangement: (Prentice Hall, London, 1990},
Mohinder Chand . Travel Agency Manapement - An Introductory Text, Anmol Publications.
Wew Delhi, 20606, |
LATA, 1ATO, TAALD manuul |
Jog Mohan, Megt, Travel Ageney and tour operaton, Kunishko Publication Mew [3clh, T'Hﬂﬂi
I
|
: Scesion: 2023.24
: PartA-Inireduction |
Sulrject ‘: CULTURAL TOURISM RESOURCES OF INDIA |
Semesier J([ —!
|
Name of the Course Bachelor of Tourism and Travel Munagemen: |
|
Course Code iﬂﬁ.mcﬁzw =
| CourseType:
HOCOMCC/MDCICC-
| M/DSEC/VOC/DSEPC/AEC/VAC)
s s il

I S

C}""g“"" L Qragss

L'u,




i

CourseLeamingOutcomes(CLOY  TAlier completing (his course, the leamer will b able 1 r
1. To undersiund the basies of Indian cullune |

2 Todescribe the genernl features of Indian culture .
J. To unalyses the tourism potential Indinn culiure |
4, To explain und connect with the different cultural [

attezctions in India

| 3. Applieable fur courses having practical componenl.

Credits — Tl Theory Practical oo doed
4 NA | .
| Contact Hours A . |
"Max. Marks: 100 Time: 3 Mours
Internal Assessment Morks: 30
| End Term Exam Marks: 70
PactB-Cantentsofihe Course e

Instruclions [or Paper- E:;;I-[gr

Total number of questions sel will be nine. Question No. | is compulsory coviering the entire spllaby
Twe questions will be s¢t from each unit, Students have 10 ulternpt five questions in all selecting ot
guestion from cach unit ncluding the compulsory question, Each question is of 14 marks. All Juestic
carry equal marks, Final theory exam time allowed will he of 3 hours,

| Unit [ Topics Contact
1: hours
I [Introduction to Colture i3
[Culture: Concept and its essenidal features, clementsof  Indian e
| {geographical variations of Indiun culture. Cubiuzs] 3¢ touriet stirasiion
rpecinl referencs to lndis ‘
I Religions and Pilgrimage Places in Indig. I3
Major Religions of Indis and their salient features, ,
|
Major Pilgrimage Flaces related 1o Hindaism, Buddhiem, Jainism, Iﬂa_rr-:' !
| ) |
| !nnd Sikhism (Any four pluces for each riligiom) [ i
. r '
Il \Indian Architectare and Monn menis ' 13
Buddhist Architecture: main features of Ajenta, Ellors and Sanchi, Hin:ugl
rchitecture: main {eatures of Khajursho temples, Sun empls of Konark,
I' shore Temple of Mamallapuram. ' ;
.1 Medieval Architcemre: Taj Mahal, Red Fon of Dulhi, Faga hpur Sikri, |
L . - | __!

A

v
P guak




IV ances; Music and Fairs of Tndia R
lassical Dances of India, Major tourism oriented fairs and festivals of
ndia and their significance for tourism: Kullu-Dusszhrn, Pongal, Bihu, und
eferl festivaty,
Suggested Evalustion Methods
mternumssmmtnttﬂﬂ End Term Examination: 70
| = Theory

* Class Participation: 5
- Stminar,'prescnlatim‘assimmc atfquiziclass test ete.: 10
= Mid-Term Exam:15

|

PartC-lLearning Resources

Kecommended Booke/c-resources LVIS:

* Abid Hussain, S, 2003 (reprint) The Narional Cultural of India. National Book Trust, Delhi.

| % The Wonder that was Indin- A Survey of the History and Culture of the Indisn Suh-mnﬂnuml
Before the Coming of the Muslims by Anhur L. Basham, ISBN 9780836420138, Rupu
Publications, 1964

* Of Past Dawns and Future Noons-Towards it Resurpent India by Shonar, ISBN 97881 47833649,
Publlished by Sri Aprobindo Soclety {2006)

« Gupla, S.Peral 2002, Cultural Toursin in India, DK, Printworld, New Delhi

* HuxStephen (Ed.) 1992, Sources of Indian Tradition, 2 vols. Penguin Books, Delki .

*  Krishana Deva, 2002 (ieprin) Te mples of North India. National Book Trust. Delhi —

* Pande, G.C. 1990 (2nd ed.} Foundations of Indian Culture, 2 vols. MotilalBanaras) Das

| Publisher, Delhi,

* Samson, Leels, 2002, The joy of Classical Dances of India, National Book Trust, Indin, New
Diclhi,

+  Sharmu, Chandradhar, 1991 (reprint), A Critical Survey of Indinn Fhilosophy Motilal Banarasi
Dus Publishers, Delhi .

*  Upadhyaya, BS, 1989, {reprint), Feeders of Indian Cukure Feople,s Publishing House.

Y1




Session: 2023-24
- Parl A=Introduction N/
Subjeet INTERNATIONAL TOURISA
Semesler 1
Mame of the Course LED “ichelor of Tourisim and Travel Mn'nnﬂﬂt"f m
Cowrse Codde 23T M G203
cC - N

ui_'nuﬂu"l';.'[:r.".
(CLYMOCCMDECC.
M DSEC/VOCDSEPC/ALECVAC)

Alter completing this cousse, the learner will ba able lo:

L. To undesstand the concept of international tonerksm

9 To describe the ourism trends at international lewel

1 Toanalyses the potential of toutism in differnt rgrons

CourseLearningOucomcs|C10):

of 1 waild
4, To expluin different destinations in various nations of

the waorld

| Josuicas R
3. Applicuble for courscs having practical companci':
Credits Theor Practical [ Tedd
. — H A 4
[ Comngt Hours H A
Time: 3 Hours

[Aax. Marks: 100
Internul Assessment Marks: M
End Term Exam Marks: 70

Part B-Contents of the Course

Instructione for Paper- Sciter

will be nine. Question No. 1 is compulsary coverieg the entine syl
wr-atiempl five guestions in all sclectre ©
ion is of 14 marks. All geest

Tt number of yuestions set
wo questions will be set from each unit. Students have
including the compulsory gquestion. Each quest

question from each unit
ill be of 3 hours.

carry equal marks. Final theory exam lime ullowed w

Unif “Topics Cantact
s ___hours
T |Concept and Current Status of International Tourism ; 15
Giobal lourism wends in temms of international tovrist arrivals and
nternational tourism receipts. Factors affecting growth of intzrnational
Lourism |
|

15

e —

il [Regional Disiribution of International Tourism — I:

- Eurnpe: Inhound tourism with spegial referencs 1o France, Spnin, wnd
Pans, Madnd :nd

United Kingdom and their mujor destinutions ie.

London
- Americas: Inbound tourism with specinl reference 10 USA, Canads and

- v

32— qusks
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m— ©

‘Mtxi{:ﬂ und their major destinations Le. New York, Washingon DC,
Toronto and Mexicn City

|
I Regionul Distribution of International Tourism - 11: .{ 13

- Africa: Tebound tourism with special reference 10 Epypt, South Africa an
Kenva and their mejor destinations i.c. Giza. lohanneshurg and Naitobi,

- Bast-Asin & Pacific: Inbound woarism with specind reference 1o Ausiealia,
China, and Thailand and their main destinations i ¢ Sydney, Beijing, and
Bunpkok

IV International Tourism Orpnnizntlons
TL'NWT{J. PATA, IATA - Biricl History, Organization Structure and
Functiens. Challenges belore international tourisin und strtegies o
promiete arnational lunsm,

I
|
]i
|
|

Sugpedled EvalustionMethods

Internal Assessment: 30

= Theory
s Class Participation: 3
« Seminarpresentation/assignment/quiz/class test ere.: 1
» Mid-Term Exam:la

End Term Examination: 70

. PartC-Learning Resoureds

Eecommended Bookse-resources LMS:

. Bhatia, A. K. (1991}, International ourism: fundamentals and practices. Sterlirg FPublishers.
| * Chand, M. (2004} Basics of tourism: theory, operation and practice, Kanishka Fubilishers.

| . Lonely Planct — Singapore, Malaysia, Thailand, Chim, Heng Kong, Australiz, New Zealind, LR

| Fronce, Switrerland, Germany, Italy, Greece, Austria, USA CANADA, Brezil, UAE, Souh
Adrics, Kemya, Tanzania,
- Melntosh, R., Goeldner, W.. & Clurles,R.(1990). Tourism: Principles, rectiocs and

| Philesophies., John Wiley and Sops Ine. New York.

Session: 2023-24

- PartA=Introduction !
| Subject FIELD TRIP REPORT
| Semester 1
| Name of the Course Bachelor of Tourisn und Travel Manapement
I =
[~ Course Code [lu}-'lnm-zm

i - s

Y

4y




—

(CCMCCMDC . i |
e DSECVOCIDSE/PC/ARC/VAC) }
. ‘*“TSEl#nmmgﬂum-.umus(i:.‘l_i.h: ~ |ATter complering this course, the learmer will be ahie o

L. To fmitiarize stuclents with visit 1o lowrism destition, ’

& To know about atiractions ani recreation npportunitics a

| destination,

3. Ta eolleet first-hand infarmation about tourism service
and facilities al the destination, ,

4+ Toidenity challenges and ways o develop tourism o

| the destination,

5. Applicable for courses having practical componznt. - |

Credits Theory Practical i Toml
ZE \r.r"l. ﬂ |
|_Contaet Hours ] 2 -

[ Max. Marks: a0 Timez < 1 Howrs
| Internal Assessment Maorks:-- 15
| End Term Exam Marly: 14

 Pari B-Contents of the Course

Instvuctions for Fxaminer

I Mstructions ) Coatact
hl}ur_\
[To know how to sslect = destination 1o visi followed by preparation of o 30

FeR0rt on tourism status on visited a1 § destinstion 1o o puide how o
Appear Tor Vivi-Vice (or the ssme,

1. A feld wip shall be conducied o cover any toudsm destination of

m:ljacﬁnl areas,
2. This is to supplement the learning ter Toutism, After completon of
| field trip the swdems shall submit 3 feld Irip repon iar ahout 303
| pages,
3, The Ficld Trip Report will be Submitied in th: fonn specified g |

ey I
L. The typing should be done an both sides of (he paper (insiead

of single side printing).

- The funt size should be 12 with Times New Roman font,

=

The Report may be typed in 1.5 line spacing.
L The puper should be A3 shep,

I .

&
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B Lyl b & P

e Two copics meant for the purpuse of évaluation may De
bound in paper-and submitted 10 the approved authority,

|

Prowisions in the Osdinynes of the Course.

4. The Viva-Vaee examinalion [or the subjec] shall be conducted by th
External Bxaminer approved byUGHOSA05 of Department of Toursm &
Hatel Masngewsent, Korokshetra University, and  Koeikshetm a5 Fﬂli

|
[=

s Sugpested Evaluation Methods

Internul Assessmient:
# Theory
« Clpss Participation: -4
s Seminanpresentation/assipnment/guin/class 25 creo-4
s Mid-Term Exam: -7

nil Term Examination:

Viva-Voce of 15 marks by
xlernal Examiner

Port C-Learning Resources

Hecommended Dooks/e-resources LAVS:

Hé.

Quatit
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Session: 2023-24
Part A - Introduction

| Subject RELIGIOUS TOURISM
Semester 1
Nome of the Course Bachelor of Tourdlsm and Travel Management
Course Code 123-ThVEG-30
: CouwrseType: L

(co/MecCmMbDe/Ce-
M/DSEC/VOCDSEPC/AEC/VAL)

Pre-requisite for the course (ifany) NA

Afler completing this course, the learner will be able to:
I. Te familiarize with the basic concepts and
terminology of religious tourism

2. To pain knowledge of various religious tourism
pluces of Hinduism

3, To be able to identify different religious tourism
places of Buddhism, Jainism, Sikhism, Islam and
Christianity

14 To be able to identify various problems and
prospects of religious tourism in India

Course Leaming Outeomes (CLO)

5. Applicable for courses having practical component.

Credits ' Theory | Practical Total
4 NA 4
Contact Hours 4 4
Time: 3 Hours

Max., Marks: 100
Internal Assessment Marks:30
End Term Exam Marks: 70

Part B-Contents of the Course

| Instructions for Paper- Setter

Total number of questions set will be nine. Question No, 1 is compulsory covering the entire syllabus.
Two questions will be set from each unit. Students have to aiiempl five questions in all selecting ong
question from each unit including the compulsory question. Each question is of 14 marks. All question
carry equal marks. Final theory exam time allowed will be ol 3 hours.

Topics Contact

Unit
hours




15
I |Major Religions In Indin T A—
Hinduism: Salient features. Buddhism r!ud Jainism; M.n.n ":;:{.Iuch g
Philosophy. Islam and Sikhism: Busic leatures, Meaning a
Characteristics of religions tourism, 15

I Major Religious Tourism Places of Hinduism . )
Four Dham — Badrinath, Rameshwaram, Puri and Dwaraka, Varanasi,

Harvidwar and Tirupati, - Islam 15
HL  Major Religious Tourism Ploces of Buddhism, Jainism, Sikhism, Isla

(and Christianity ‘

Buddhism: Badh Gaya and Sarnath, Jainisim: Mount Abu and Palitana,
Sikhism: Amritsar, Islam: Ajmer, Christianity; Goa, ’ 5

IV | Trends and Pattern of Religious Tourizm in Indin
Current scenario of Indinn religious towrisn. Prolems ane Prospect of

lre!igim:s tourism in Indip, Strategies (o pronofe religion tourism in India. ’ #

Suggested Evaluation Methods

* InternalAssessment:30 = Theory
¢ Class Participation: 5 End Term Examination:70

. Scminm'."prnscmniiullfnssignmenh’r[tiizfc1nss test ete.: 10
* Mid-Term Exam:15

Part C-Learning Resources —’

Recommended Enmksfe-resmu'cesa'l,hfls.‘ [
*  Abid Hussain, §. 2003 {reprint) The National Culture of India, National Book Trust, New Delhi.

* Basham, A.L., 1985 (reprint) The Wander That Was India, Rupa % Co,. New Delhi

* Hay, Stephen, (Ed.) 1992,Sources of Indian Tradition, 2 vols., Penguin Books, Delhi

* Nadakami, M.V, 2006, Hinduism: The Gandhian Perspective, Ane Books India, New Delhi

* Radhakrishanan, §, 1999 (Oxford India paperback)Tndian Philosophy, 2 vols., Oxford
miversity Press, New Delhi.
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Session: 2023-24
_S 5 Part A - Introduction
ubject HOTEL BUSINESS
Semester I
Name ol the Course Bachelor of Tourism and Travel Management
Course Code 12 3-TMG-302
CourseType: cc

(CC/MCC/MDC/CC-
M/DSEC/VOCDSE/PC/AEC/VAC)
Pre-requisite for the course (il any) MNA

Course Learning Qutcomes (CLO): After completing this course, the learner will be able to:
1. To familiarize with the basic concepts and
terminology used in tourism accemmodation

2_Ta gain knowledge of growth and development of
hotel industry in India

3. Ta be able to identify different functions and

operations of hotel
4. To be able to work with and for hotel development in

tourism
5. Applicable for courses having practical component.
Credits Theory Practical Total
4 NA 4
Contacl Hours I i 4

Max. Marks: 100 Time: 3 Hours

Internal Assessment Marks:30
_End Term Exam Marks: 70

Part B-Contents of the Course

Instructions for Paper- Selter

Total number of questions set will be nine. Question No. | is compulsory covering the entire syllabus.
Two questions will be set from each unit. Students have to attempt five questions in all selecting one
question from each unit including the compulsory question. Each question is of 14 marks. All question
carry equal marks. Final theory exam time allowed will be of 3 hours.




Contact }
Unit Topics hours
15
1 Introduction to Tourism Aceommaodation . i ,
linteoduction — Tourism and Accommadation, their rlu!;llumshm- r.'?ur.m:l'ﬂ
Types of Tourist Accommodation: Different basis ol calegorization
accommodation seetor. Main features of different basis of categorization
nf accommodation seetor,
I |Origin and Growth of Hotel Sector >
Grawth and development of hotel industry with special reference to
India. Role of governing bodies in development of hotel sector in India:
Ministry of Tourism, Federation of Hotel and Restaurant Association of
india (FHRAI), Hospitality Development And Promotion Board
{HDFB). Study of Major hotel chains of India.
Il |Hotel Operations 15
Hotel accommodation and its various activitics. Organization structure and
role of various departments of hotel; Front Office, Housckeeping, Food &
Beverages (Service & Production). Engineering & Maintenance, Store &
Purchase, Human Resources, Sales & Marketing and Accounts
v Hotel Business and Recent Trends 15 l

Onwnership and forms of hotel ownership. Sole-Proprietorship, Partnership,
loint Stock Company, Referral organizations, Hotel chain, Leas [
Agreements, Management contracts, Franchise Organizations. Recen
development and challenges of hotel industry in India. Future of Hotel

industry in India.

Suggested Evaluation Methaods

# InternalAsscssment:30
= Class Participation: 5
s Seminar/presentation/assignment/quiz/class test etc.: 14

¢ Mid-Term Exam:15

¥ Theory
End Term Examination:T0

Part C-Learning Resources

5|
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Session: 2023-24

l
l

Part A - Introduction

L

l Subject Impacts of Tourism
e
Semester 1

ravel Management

Name of the Course IBachelor of Tourism and L5

Course Code B3-TMG-303

CourseType: cC
(ccmMCCMDC/CE-
DSEC/VOC/DSE/PC/AEC! VAC) //“

A

Pre-requisite for he course (if any) N
I —
osure of the patterns of

Course Learning Qutcomes (CLOY: The students shall be given exp .
Ligyelopment In tourism mainly in reference to the

developed and developing countries. The study of the
asitive as well as the negative impacts of tourism becomes
essential to understand the benefits and lose of tourism

development,
I R
Credits Theory Practical Total
4 NA 4
B === _____________.__——_________._————
Contact Hours 4 L]
T Y Time: 3 Hours

Nax, Marks: 100
Internal Assessment Marks:30
End Term Exam Marks: 70

Part B-Contents of the Course o

e ——

Instructions for Paper- Setier

Total number of questions set will be nine. Question No. 1 is compulsory covering the entire syllabus.
Two questions will be sct from each unit, Students have to attempt five questions in all selecting one
question from each unit including the compulsory guestion. Each question is of 14 marks. All question
carry equal marks. Final theory exam time allowed will be of 3 hours.

| Unit Topics Contact
hours
1 ourism System - Leiper’s Model, stanley Plog's Model. 15
Present trends in Dom pstic tourism. Mass tourism; Fharacteristics and Impacts.
15

conomic impacts of tourism (Positive & Negative impacts).
£conomic Impact Analysis: Multiplier meaning and types.

11 rzo nomic significance of tourism
E




= = 5
1l |Soclo-cultural dimenslons of tourlsm ditions.)
Tourlsm & culture: Fundamentals of Indian Culture (customs ;.:::;rn

ockal & cultural Impacts of Tourksm (Positive & Negative Impact:

15
IV Enwvironmental significance of tourlsm
Environment impacts of tourism [Positive & Negative impacts).
Enviranment impact analysis {EIA),
Suggested Evaluation Methods
® InternalAssessment: 30 b

% Theory

» Class Participation: § End Term Examination:70

* Seminar/presentation/assipnment/quiz/einss test ete,: 10
* Mid-Term Exam:15

Parvt C-Lenrning Resources

Recommended Books/c-vesources’ LM S:

Bartelmus, P. (1994). Environment, Growth and Development: The Concepts and Strategies af
ustainability. London, Routledpe,

Burns, P and Holden, A, (1995). Tourfsm: 4 New Perspective, London, Prentice Hall,
utler, R.W. (1981). Tourism, environment and sustalnable development. Environmental Conservation,
18, 201-9.

Cater. E, (1994). Introduction. In Ecotourism: A Sustoinoble Dption? [E. Cater and G.

Lowman, eds).
London, lohn Wiley and Sons.
Cooper, C., Fletcher, |, Gilbert, D, and Wanhill, 5. {1958). Tourism: Principles ond Practice. Landan,
Longman.

Davison, R. {1886). The impacts of tourism. In Tourfsrm Destinations [R. Davison and Maitland, eds), pp.
18—45. London, Hodder and Stoughten

Feter Mason, 2009, Tourism Impacts, Planning and Management, Butterworth Publication, NEW YORK




Session: 2023-24

Part A = Intraduction

PRINCIPLES OF MANAGEMENT

Subject
Semester

m

m and Travel panagement

Name of the Course

RBachelor of Touris

Course Code

HI3-TMG-304

CourseType:
(CC/MCC/MDC/CC-

M/DSEC/VOC/DSE! PC/AEC/VAL)

o

| leeet—eE

NA

Pre-requisite for

Course Learning Oulcomes i

| End Term

e

Total number of questio

question from eac
carry equal marks.

Introducti
Concept of manage
qrt, SCIENEE,
to man

the course (ifany)

CLO)

Credig'__'_'__'_—'_'__'_—'_'*—'
(PSR _._.__.____.—-____-—-—-__—_.—-

Contact Hours

- s
Alax. Marks: 100
Internil Assessment narks:30
Exum Marks: 70
Tart B-{Contents of the _E‘E urse

ns set will b

Two questions will be set from g4€
h unit including the

Final theory exam fme

on to Management
ment, definitio

and a professi
agement.

g, the learncr will be able 10:

ut management practices.

A fler completing this cours
d decision making

‘s Ta orient the students abo
» To know student aboul planning an
skills.

e To teach students about
functioms.

« To make the stu
controlling techniques:

organizing and staffing

dents to know motivation and

e

ns for Paper- Sefter
|sary covering the entire gyllabus.

{ five questions in all sclecting 0N¢
is of 14 marks. All question)

[nstructio
g nine. Question Mo, | is compu
h unit, Students have to amsmp
compulsory question. Each question
e allowed will be of 3 hours.

Contact
hours
15

gg. management as an

ment, systens

1, nature, purpo
tions of manage

on, func




15

IT [Planning and Deelsion Making lans
Planning meaning, steps in planning process, purpose, lype of plans,
management by objectives, Decision making- meaning, definition,
importance, process of declsion making. limitations.

M [Organizing and Staffing :
Organizing- meaning process of organizing, levels of organizing, span
of management, forms -line, funetion: [ line & Staff and Committce
form of organizations, Delegation of Authority, Deeentralization &
Centralization 0

IV | Motivation and Controlling
Motivation and theories of motivation (Muoslow's Need Hierarchy

theory and Herzberg's Two Factor theory of motivation). Leadership
traits and styles. Communication: process and barriers, Controlling:

meaning, process and importance.
Suggested Evaluntion Methods

» Theary
End Term Examination:70

» InternalAssessment:30
* Class Participation: 5
* Seminar/presen tation/assignment/quiz/class tesi ete,

¢ Mid-Term Exam:15

Part C-Learning Resources

" Recommended Books/e-resources/LMS:
* Weirich, Heinz, Mark V. Cannice, and Harald Koontz,
entrepreneurial perspective.” New Dehi (20081,
* Ghuman, Karminderd: K. Aswathappa: Management: Concept, Practice & Case,
Tata McGraw -Hill, New Delhi.
® Kase , F. L. and Rasonu, 1.E, 1985, Organization and Management -A System

d Contingency Approach, McGraw Hill Book Company, New York'
® Becker, P.E, The Practices of Management, London, 1955,
* May, D., The Evolution of Management Thought. Ronald Press, New York, 1972,
* Singh. A.N., The Skills of Management, GoverEamborough, 1980,
* Ricks. 5., Management of Organization. Macmillan publication. Honkong, 1981,

Y.A., Management, of Organization, McGraw Hill. 1958,
¢ Crompton. Summer and Webber, 1973, Organizational Behavior and The Practices of

anagement, Scoft, Poresman, Cleneve'
* Koontz, Harold, Cyril O'Donnell, and Heinz Weihrich. Essentials of management. Vol 18. New

ork: MeGraw-Hill, 1986,
* Sherlekar, 5. A. "Marketing Management, Himalaya Publishing House, Mumbai." (1998).

® Agarwal R D, Organization and Management
* Prasad L. M, Principles and Practices of Management , Sultan Chand & Sons

"Management: A global and

55




Bachelor Tourism and Travel management

Semester |V
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5]‘ T Sesshon: 200232
, [ Part A = Tonleoeludtion '
| Subject LOTRISM MARKETING

semeshet e I

Soame of the Course Taelielor of Tonreas and Frapve] Sbinspincimenl

4 e ~ — -
i Course Code (b2 TMG-401

Course Types
O MCCMDOICC-

| PDSEC/VOCDSEPC/ALCVAL) Pt
_I [ evel of the course (As per Y. .
T —

| Annexure-]
Pre-requisite for the course (i)

any)
U ourse Learning Outcomes(CLOY  |After completing this course. the leamar will be 2
I, To familarze with the basic concepls

e o

o fou

' markeling,
| 3 To understand charactenstics and chailengss of ounsn
! marketing,
3 To analyze various facels of marketing 45 Jpplied 1
‘ ToUriSHY,
4 To be able o apply Vifous services markeuns

gtrategics 1o ounsm industes.

.__-_‘.._...-.._...._..--_a.--.--.---.-—-

- e e -

F_-___——-_-_-_ - T
| Credits | Pracuivul . Totul
n NA E

0

_ -
i - Time: 3 Hours

T.C_'unlaci Hours .
T ux. Marks: 100
1 Internal Assessment Marks:30

End Term Exam Murks: 70 . R
F'.lru?t- Contents of the f‘_uurs::

- Instructions for Paper- Setier

ering the entire syllabu

he nine. Question Moo 1 s compulsury oo
| selectmy vy

Jotal number of guestions sel will

[Hwa guestions will be sl from cuch unit, Students have o atlempt live questivis in al
iqu-.r-.nuu from cach unit ineluding th compulsury yueshuon Lach yuestion s ol 14 vhs. il ql.ls::»u-,i
urry eguitl mirks. Final theory cxim timne allowed will be al 3 hows, |

e Topics i Contact
hours

| Basic Cuchp_h-_ﬁ'l'nu;iﬁn-n Marketing I i 15

LN

Unit

Tourlsm Marketing: M

51
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e

|
L
Txlim Preveloping Mokehng Maxc G torison oedesiey ©oneept ol 1
Vo Pronduet, Mo Proddoet Deselopment sl “Toomean Produet Lile
I vele.
1l Characleristics u.-.uf(‘inﬂlunuvx ol Tk Markeiing, i 5
Claracteristics of  Voucisme Peodoet Dby, o Diadulity
I eterogeneity, Insepaability, Boomrswnershdp Tssoos e 4 ballengo.
( related to toutism markeling, Muorketing sirtegics (i ovcome the
r:hnlls:ngcb and Timitalivns
TN [Facets of Tourism Marketing o ' 15
. Production, Produst, Selling in leurism marketing,
| Socially Responsible marketing and Gruen marketing concepl in
reuriem. Tourism Markets and types of tourism markets
{Cansumer buying behaviour i owrism and feelors inllucnomy huying
Behaviour. I
[TV sarketing Strategics in Tourism a (5]
Market segmentation, rarket posilioning, markel skimming and market
penctralion. Pricing Strategies anc factors influcncing priving ul lounsm
| product, Promotion Mix and ils companents, varriines prismationil ok
sl in touriem (Brochures, Everis, Maovies and Ciuema [sinbuton
Lyatemn/channel in wourlsm indusiry.
— “Supgested Evaluation Methods
TInternal Assessment:30 | wil Term Examination:70

~ Theory
= (lass Participation: 3
. Seminarfpmswntalianfnssignmenh“ml'!'z-fﬂtﬂ-‘ih‘ testete 1 i
s Mid-Term Exam:15

N Pari C-Learning Resources

- e
Recommended Bouksfe-resources1.MS:

+  Hospitality Marketing Manugemeit, frobert 13, Reid, Wiley Publivations

«  Marketing for Hospitality and Tourism , Kotler, 1%, Buowen, L Makens, )G & Balagl, .
fuston, MA: Pearson Eductinn ; .

o Murketing Tor Huspitalily e Tourise Services, Peeconse B, Tace Metinm mul

ek

Publications. . . L
e Services Marketing, Govind Aple, Celord Pubilivatmns
e Tourism Markeling, Pevashish | 3gspeipr by, Poarsuon bislin Pubbicatnns l
e Towurism Marketing, Manjulks CCeadhary, O tond Pubbivatins

i )

53
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~ Session: 2023-24 - J
: ; Part A - Iull'f_i_:lu::tiuu ) !
\~ CouRsL TOURISM AND TRAVEL MANAGEMENT
semesler kj e
Name of the GURAIEET  [TOURISM ORGANIZATIONS
T Conrse Code TREISTTM-40 ) i H

Course Type: oc

(CCIMCCIMDCICT-

M/DSLEC/VOC/DSEPCIALECIVAL)
Level of the course (As per W
Mrnexure-1 I
Pre-requisite for the course (il '
anyh
Adter completing this course, the learner will be able to: —

Course Learning Outcomes(CLO:

To fammiliarize with the meaning, concepl and narure of
Interpational Tourism organizations. !
7. To understand the arganization structure and functions |
of Regional Tourism Organizations. i
To know about of National Tourism Qrganization and

their role.
4. Topget Familariz
by professicnal bodies in fouUrism.

ition with applications of knowledge

5. Applicable lor courses having practical component. |
Credits Theory Practical Total |
4 NA 1 |
O | H .
= Time: 3 Hours

Contact Hours

" Aax. Marks: i
Internal Assessment Marks: 30

Fnd Term Exam Marks: 70
' Part B-Contents of the Course
e —

[ustructions for Paper- Selter

1Mo, | s compulsory coverine the entire syllabus.
live questions in all selecting one
question

b

. Questiol

Siacdins have o alicnp

r of questions set will b ning
question. Fuch question is of 14 marks. All

get from each unis.
Juding the cumpulsory
ry exam Hme allowed wil| b o

f'otal numbe
| wo guestions will be

vom cach unit inc
|3 haowrs,

Lyuestion |

earry equil marks. Final theo
_-_.—-—"“_-_'_'___ ~ S — i —
Uit Topics Contact
" :[ : hours
I e
52
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i — i
l1u or Imllmml Tourism Organizations i
o Ovganizitio ' - '
‘ Wi, matore amd sipmheinee i lomism
Mey elopment.
|
mited Nations Warld  Tourism Chigainizition (FINW O, staietur,
_ fnetions & stenilicanee.
| World Tourisim & Travel Comncll (WITC) Stuciore, Conmittec,
Prvems amd Funetions,

Il Regional Tourism Ors maniza tions

United Notions Fdueationa!, Sciendfic & Cultural - Organization

TUNESCON History . Functions and Rede dn Promotion o Tourism. |
Pacific Asia Trvel Association (PATAY) Membership, Committee and |I
I unetions. II
International  Air Transport  Association  (IATA)  structure. |

i:ncmhersl:ip. functions & signilicance.

|
I National Tourism Organization i
Ministey of Tourism, Governmant of Indie: Organizational Structure

and Funetions.
Indian Tourism Development Corporation (ITDCY: History. Structure

LF T

bd Functions.
Fourism Finance Corporativn of Tndia (TFCH: Orpanizational Structure

| and Functions.
"IV [Tourism Business Promotion Organizations & Associations ’

indian Associations ol Tour Operators {IATO). |
|]|an.l Agents Associntion of India (TAAL, }

Iravel Agents Associntion af India (TAAL,
I'ederation of Hotel & Restaurant Assoctations of T (FHEAD,

India Canvention Promation Bureau (ICPB).

Suggested Evalution Methods

In ffﬁﬂl&ssﬁssmunrﬁju = o J'I-Ilul Term Fxamination: T
- .”'Il!ﬂ!'\ |

| o (lass Participation; 3
| . ‘-n.rmrmr."pu,sq.,r:ll.ltmn.hm| srpen i fielss dest ete 1 |

' s Mid-Term Lxam:l3

.

Tart C-Learning Resourees

leﬁl::n mended Booksfe-resou recst LS

WA neseoLLirg

s whilang
53 ( 6':’




Sessbon: 024 01
Pt A < Tadvoehioe i

Sulbieet
SUSTAIS ST 1o
e | (WP IIYRRS
]
S ol the Course wrim
Course Uoade (PAEY IR Y LP
Conrse Ty pe: ((

LU NMOCCMDU O
_ MPSEC VO DSEPC ALC VALY
Pre-requisite for the coursetifany) | NA
¢ ourse Learning Outcomes(C1.O): — [Adter completing this course, the e =
To familiarize with the Dasc srgw =28 22007 007
tourism related skills

Theaors Pracucai =

Credits
o NA :

Contact Hours 4 - '
lime: 3 Hours

Man. Marks: 70
Internal Assessment Marks: 30
End Term Exam Marks:70 o
et B- ﬁmmnn of the ( Burse

Imlrumum for Pupuer- Setter

* b v
i v

Lol pumber of guestions set will he nme, Chuestion Sar | oscOBPImEY coveriing L S

wo guestions will be ser from cach unit. Stidems TNAR
estion fram cach unit including the compulsory guestien
e egual marks. Final theory e Ve allossedd wll Boor 3 husies

lut _|LI~.‘I‘.'I.],". RN S B 5 LT L R SRR T 5o i

alt guiesintits of 15 Mafhe Al gaostia

[ nit .Ililpji.'\ Lol luct
4 livurs
I (s b pable Dyl pment COomponents, Iaar et o RV LT IR ES SN 13

Irir*w.-luprrlr.-nh Gustaitesliles Tonrisin eaning, detiicton, sage phingties o

o e it bles Loud s el
1
1 lrey issaes of sustalnable Toursm dewelapment st s beotaunsim, ey 15
|’ apatity, elee pinaekretangs, Dot oo g, education, gehe of mbustey, Bole af pubbe an:s
v SECHOP, LOImuty nvilvenieng and el pont ol ke thoten
DO et il a0 13

Hhriere dipnensions (1 Sl B pe v

|:5:.u cin Dovirpmrmient seopes ol the toncept il cnvaoment, mapor potential

et of teuriimn i s oenniedl branueie D soophe of the r_unc@p[l
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Ll WA et s al RTINS

vultural eovitonne
| LA I s of tenrisin e

K acton by suisLilyy

i, '
VoS bl P e R L T A T R R [ R

VR e, f
ab ; :
uthoritics, 1q I8 tonn g waly ol gkl vy gy, B s ot bgeliees, fer ) 15 F
, P LRI sy inrlu-.»;tn,r. T ITTTTRTLY WAty et s vy, e
" " = i ' §
Hlaurists. Sustainabile Lestitdsenn gui i i g s e ling i sty o) Bt
Ladakh, kerala, -

(A%

st bolumtion Metho |

-~

Internal Assessment: M = Theory
= Class Participation: 5 .

2o . ~ It Term Fcamination:
¢ Sewinar/presentation/assipnment/quiz/elnss test ete,: 140

= Mid-Term Fxam:15

e

Part O -Learning Resonrees
Recommended Books/e-resources/| MS: . .

- TR

I Saarhoaihe, Josostamable Towrism bMoaccment-Rawal pubBestion bopar 20 W allins Pheobald 4oL 0
Fosrisiny D he Nest Devade- Butterwaorth Hleienn, 3,

Bt Swonoenvirommentgovan/heritape! pablcatonsfsteatepydpubsStepe L

hitepdiaam, Daries mose covimana et snteriadiona Vpd Bl ] coneepes manualpdl =
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Session: 21!!2‘3-2‘

Part A - Introduction

Subject

Semester

Pilgrimage Tourism in India

3t

Name of the Course WValue Added

Course Code

Courselype: —
(CC/MCCIMDC/CC- VAL
M/DSEC/VOC/DSEPC/AEC/VAL)

—_— == T}E#TM&_. l"\aé

—

Pre-requisite for the eourse (10 any) NA

Course Leaming Oulcomes {CLU]'. Mfter l?('rﬂ'lﬂlﬁﬁl'lg this course,

To familiarize with the major tourism resources of

the learner will be able to:

India. |
Credits Theory Practical Total
2 NA 2
Contact Hours | 3 3

Max. Marks: 75
Internal Assessment narks:25
End Verm Exam Marks: S0

Time: 3 Hours

Part B-Contents of the Course

Instructions for Paper- Seiter

questions will be sct from cach umit. Students have 10 attempt five questions in-all
ch unit including the campulsory guestion, Each question is of 10 marks. All guest
theory exan Hime allowed will be of 3 hours.

Total number of questions et will be nine. Question No. 1 is compulsory covering the entire syllabus. Two)

sclecting one guestion from
jon carry equal marks. Finull
|

Unit

"Topics Contact
hours
tajor religions in india: 0s
Hinduism: Salient features
Buddhism & lainism : Teachings
. |slam and Sikhism: Basic featuras
rajor pllgrimage centre of India = It os
Faur Dham — Badrinath, Rameshwararn, puri and Dwaraka,
rAajor pilgrimage Centers of India =1 08
. Buddhism and Jainism: Bodn Gaya, Mount Abu.
[slarn, Christianity and Sikhism: Ajmer, Goa and Amritsar.

63




rends and Patterns in pilgrimage tm_.lrism in India
problems of pilgrimage tourism in India. |
mage tourism in India.

v

5

ies to promote pilgri :
Strategies to promote Suggested Evaluation Method

> Intemalhssessmunt:lﬁ

« Class Participation: (4
. Seminnrfprcsmmianfnssigmm'nﬂqui?fcl:w:».' test etc.: 04

o Mid-Term Exam:07

# Theory
End Term Examination:35

08 T~

-
—_

Part C-Learning Resources

Recommended Books/e-resources/LMS:

 Hay, Stephen, (Ed.) 1992,Sources of Indian Tradition, 2 vols., Pen

University Press, New Delhi,

s Radhakrishanan, S. 1999 (Oxford India paperback)Indian Philosophy, 2

e Abid Hussain, S. 2003 (reprint) The National Culture of India, National Book Trust, New Delhi.
e RBasham. A.L.. 1985 (reprint) The Wonder That Was India, Rupa % Co, New Delhi

guin Books, Delhi

e Nadakarni, M.V. 2006, Hinduism:The Gandhian Perspective. Ane Books India, New Delhi ®

2 vols., Oxford

61
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Session: 2025-26

Part A = Introduction

Subject T
r d Guiding and Escorting Skills in Toorism
Semester

l-""'l-

Nul‘l“': ol the Course R

\ Course Code T Ein— TG -%o9

(C’ ourse Type: VOC/M i B
{

CC/MCCMDCICC-
M/DSEC/VOC/DSEPC/AEC/VAC)
l Pre-requisite for the course (ifany) NA

[Course Learning Outcomes (CLO): A fter completing this course, the learner will be able to:

. To familiarize with the Guiding and escorting
skills in tourism.
2. To know about various types of tourism activities
required skills.

Credits Theory Practical [ Total

ry NA 3
Contact Hours 1 1
Max. Marks: 100

Time: 3 Hours '
Internal Assessment Marks:30

End Term Exam Marks: 70

Part B-Contents of the Course

Instructions for Paper- Seiter

Total number of questions set will be nine, Question No. 1 is compulsory covering the entire syllabus. Two
questions will be set from each unit. Students have to attempt live guestions in all selecting one question from
sach unit including the compulsory question, Each guestion is of 14 marks. All question carry equal marks. Final
theory exam time allowed will be of 3 hours.

Unit Topics

Contact
hours




Unit 1 Introduction

erminology of tourism: ; :
NS urism: Tourist, visitor, Excursionist, Destination, Nead
ce of a tour guide for tourism sector 1

Unit 2 Requirements for Tourist Guide

15

Basic rEﬂ.ulrEl*-nent for a guide, Personnel grooming, Manner; smartness;
Pf?per dressmg sense, hypiene, pleasing personality, hard wurkingi
Etiquettes- how to welcome a visitor, the traditional style of welcoming in
north India Knowledge of geography, history art and culture at the place:

Late_st information about frontier formalities; Passport, Visa, Health
ertificate and Currency Regulation.

l.'.'i |]L!~'nit 3 Guidelines for tourist guide

|

|

|

s |Pre tour preparation; Pre tour research about place, monuments anrJ
itinerary, timings of flights& railways. Bus and cars arrangement at hnte]sJ
irports and railway stations. Reconfirmation of ground arrangement,]
Group artival and departure. Welcome at airports/ railway station oOf
otels. Communication skill; How to make effective communication of J
uide: Guiding Scenarios Do’s and Dan'ts for tour guides,

w nit 4 Adoption of Practices 15

Guiding an walking tours, museum, religious place, archaeological site,
nature walks; Case study of Kurukshetra, Chandigarh and Maorni Hill, |

I —
> Internal Assessment:30

# Theory
End Term Examination:70

I

Suggested Evaluation Methods 4\

« Class Participation: 5
s Seminar/ presenta‘tiunja55]gnmentfqui1fl:lass test etc.: 10

s Mid-Term Exam:15

-

Part C-Learning Resources N

Chowdhary, Mimit (2013). Handbook far Tour Guides. New Delhi: Matrix Publishers.

nitchell, G.E. (2005). How to Start a Tour Guiding Business. Charleston: The GEM Group Ltd. Pond, K.L. {1993).
The Professional Guide. New York: Van Nostrand Reinhold.

e ————
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B23-TTM-501 Travel Documentation

Session: 2023-24

Part A=Introduction

Subject

Travel Documentation

Semester

v

Name of the Course

Travel Documentation

Course Code B23-TTM-301
Course Type: CC-AS
(CCMCCMDC/ICC-
M/DSEC/VOC/DSE/PC/AEC/VAC)
Level of the course (As per Annexure-l | ===
NA

Pre-requisite for the course (ifany)

Course Learning Ouicomes (CLO):

Course Learning Qutcomes (CLOs)
By the end of this course, students will be able to:

Jdentify and explain various types of travel documents
required for domestic and international travel, including
passports, visas, permits, and identification cards.
Demonstrate knowledge of visa application procedures.
entry requirements, and immigration regulations of major
travel destinations.

Interpret travel regulations and documentation
requirements relcvant to different categories of travelers
(tourists, business, diplomatic, etc.).

Prepare and verify travel documentation accurately for
individual and group travel, ensuring compliance with legal
and regulatory standards.

Use technology and online platforms for processing e-
visas, travel insurance, and ticketing documentation
efTiciently.

Evaluate case studies involving travel documentation
issues, such as denied entries, visa fraud. or lost passports,
and propose appropriate solutions,

Apply cthical and professional standards in handling
sensitive personal data and documentation in the travel and|
tourism indust

Credits Theory Practical Total
4 . 4
Contact Hours i S 3

Max. Marks: 100
Internal Assessment Marks: 30
End Term Exam Marks: 70

Time: 3 Hrs

6%



Part B-Contents of the Course

Instructions for P Sette
Total number of : : ; : aper- Setter
questions set will be Nine. Question no, 1 is compulsory covering the entire syllabus and will

have 10 short answ : ; .
er type questions. Two questions will be set [rom each unit, Students have to attempt five

uestions i i : gL .
H s in all selecting one question from each unit including the compulsory question. Each question is of 10}

F“E“kS' All guestions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

Topics Contact
hours

F!ﬂﬁtﬁtion and importance of travel documentation, Role in tourism and travel
industry, Overview of types of travelers (domestic vs, international).
Pas-s!mrt: types. validity, biometric features, Visa: types (tourist, student, business), 12
appluf:alinn processes, Mational 1D cards (where applicable), Travel permits and
special permissions (e.g., restricted areas),
Air tickets (paper vs. e-ticket), Boarding passes, Baggage lags, Itinerary/PNR
1 TATA regulations, ICAO standards, Schengen regulations, Visa waiver programs and
bilateral agreements,
Visa requircments by country, Visa application forms and fees, Interview preparation 11
and documentation, Common visa rejectian reasons.
Waccination certificates (e.gz., Yellow Fever, COVID-19), Travel insurance policies,
Medical fitness certificates (for specific travel).
I A rrival/departure cards, Customs declaration forms, Immigration clearance processes.
Minors and unaccompanicd minors, Senicr citizens, Group travelers and tour
perators, Pilgrimage travelers (2.2, Hajj/Umrah visas)
[E-passports and biometric data, Digital visas (e-visa systems), Mobile boarding passes

and travel apps, 1
v “ake documents: detection and consequences, Document verification tools, Borden

ecurity pratocols.

Filling out visa application forms, Interpreting passport pages and visa stamps, Mock 11

interviews and document cheeks.
Recent changes in global travel policies.
Suggested Evaluation Methods

Internal Assessment: End Term Examination:
» Theory
« Class Participation: 3 Internal Assessment Marks:
+ Seminar/presentation/assignment/quiz/class lest etc.: 5 30

e Mid-Term Exam: 10
¥ Practicum
« Class Participation: NA
s Seminar/Demanstrationy' iva-voce/Lab records ete.: 10
o Mid-Term Exam: NA

End Term Exam Marks:
70

Part C- Learning Resources

69.
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—_—

ccommended Books/e-resonrees/1,MS:

' E PUhIicminns.
: aondon, UK: SAG
emphreys, C., & Baker, ). (2021). Hotlowan's travel and 1ONrisi {-I{I‘t'l:l Il;:rln};l IF:HN e
Negi, J. (2005}, Travel and towrism management. New Delhi, India: Gitan

Tourism: Principles and practice (6th ed.),
ooper, C., Fletcher, J., Fyall, A., Gilbert, D, & Wanhill, S, (2020), Tourism: Principles and g
Harlow, UK: Pearson Edueation,

oceldner, C, R., & Ritchie. J. R. B, (201
NI Wiley,
age, 8, J, (2019, Fonrivm

; ios (12 .). Hoboken,
2). Tourism: Principles, practices, philosophies (12th ¢d.) ¢

Management (61h ed.). New York, NY: Routledge.

“lo



B23-TTM-502 Geography of Tourism

l Seuasion: 2023-24
1 - art A—Introduction
\Subjcct Geography of Tourism
\Sernmmr v
Mame of the Course Geography of Tourism

Course Code

B23-TTM-502

Course Type:
{CCMCCMDC/CC-
MIDSEC/VOC/DSEPCIAEC/VAC)

CC-B5

‘T.w:l of the course {As per Anuexure-1

——

\ Pre-requisite for the course (if any)

MA

I_Cuursa Learning Outcomes (CLOY: Course Learning Outcomes (CLOs) -
i. Lxplain the spatial patlerns of tourism

o  Identify and interpret the global distribution of tourist
destinations and flows.
o Analyze the factors influencing the location of major
tourism regions.
Demonstrate understanding of physical and cultaral
peography in tourism
»  Explain how climate, landforms, and ecosystems impact
tourism activities,
& Describe the cultural, historical, and economic features
of key tourism destinations.
Analyze the inte rrelationship between geography and
tourism development
o Assess how geographical features contribute to the
altractiveness and sustainability of tourism destinations.
o Evaluate the environmental, economic, and social
impacts of tourism in various geographic contexts.
Apply geographie tools and technigues in tourism planning
o Usemaps, GIS, and other spatial tools to study and plan
tourism activities.
o Interpret tourist maps and develop itineraries based on
geographic information.
Evaluate sustainable tourism practices in different regions
s Examine case studies of sustainable tourism models
across different geographic settings.
o Propose strategies to minimize tourism’s negative
impacts on the environment and local cultures.
Communieate geographic concepts related to tourism
effcetively
o Present informed arguments using geographic

i |
I F== 7=, = -
L T e B D S e




terminology and datn,
o Creite wrilten, visual, or oral presentations related to

tourism geography topics

Credits Theory Practical Tetal
4 - 4
Contact Hours 4 = 4

Max, Marks: 100 Time: 3 Hours

Iuternal Assessment Marks: 30
End Term Exam Mavks: 70

Pari B-Contenls of the Course

Instructions for Paper- Setter
Total number of questions set will be Nine. Question no. 1 is compulsory covering the entire syllabus and will have
Students have to attempt five questions in

10 short answer type questions. Two questions will be set from each unit,
ch question is of 10 marks. All

lall selecting one question from each unit including the compulsory guestion. Ea

estions carry equal marks, The duration of time allowed in [inal theory cxam will be 3 hours.

qu
[ Unit Topics Contact
hours
I Briel introduction of continents & oceans. Map reading. Greenwich Mean Time.
International Date Line. Elements of weather & climate. Climatic zones of the world
Natural vegetation of the world. Main tourist activitles in different climatic zones. 12
I l|Asia; General geographical features physiography, climate, vegetation main
countries, capitals & their tourist attractions, A Case study of Japan, Singapore, Sri
ILanka, Sandi Arabia. 11
I wrope: General geographical features physiography, climate, vegetation. Main
ountries, capitals & their tourist attractions. A Case study of France, United
Kingdom, Switzerland, Spain
Ll
v ther countries: General geographical features of given countries with information
hout physiography, Climate, Vegetation & tourist atiractions of USA (only 5 Places)
South Africa, Australin 11

& 4




- |

Sugpgested Evaluation Methods
Iflcrnnl Assessment; End Term Examination: ‘
= Theory
* Class Participation: 5 Internal Assessment '
* Seminar/presentation/assignment/quiz/class test etc.: 10 Marks: 30 2

* Mid-Term Exam: 15 ;

Cnd Term Exam
Marks: 70

Part C- Learning Resources

Hecommended Bools/e=resources/LMS;

Boniface, B., & Cooper, C. (2009), Worldwide destinations; The geograpfny of travel and tourism (5th ed.).

Elsevier Butterworth-Heinemann.
Hall, C. M. (2008). Towrism planning: Policies, processes and velationships (2nd ed.). Pearson Education.

Fobinson, M., & Boniface, P. (Eds.). (1999), Towrism: The culteral hevitage experience. Channel View

Publicarions,
Lew, A. A., Hall, C. M., & Timothy, D. J. (2008). World gecuraphy of travel and taurism: A regional approach. |

Elsevier.

13




Session: 2023-24

Part A=Introduction

Subject

Airlines Management and Ticketing

Semester

W

Mame of the Course

Alrlines Management and Ticketing

Course Code B23-TTM-503
Course Type:
r 3 CC-C5
([CCMCCMDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC)
Level of the course (As per Annexure-| ——
Pre-requisite for the course (ifany) NA

Couwrse Learning Outcomes (CLO):

5, Understand priciog strategies and fare caleulations
o Perform fare construction and use mileage systems
{e.g., NUC, MPM).
o Apply currency conversion and tax calculations relevant
to international airfares,
fi._Demonsirate customer service and communication skills in

Course Learning Outcomes (CLOs) -
L.

Understand the structure and operations of the airline
industry
o Describe the roles of different types of airlines (e.z.,
full-service, low-cost, charter),
o Explain key airline operations including scheduling,
fleet management, and route planning.
Demonstrate knowledge of airline ticketing systems and
procedures
o ldentify types of airline tickets {e.g.. refundable, non-
refundable, one-way, round-trip),
o Explain fare rules, ticket classes (e.g., economy,
business. first class), and global fare structures.
Use Global Distribution Systems (GDS) for ticketing and
reservations
o Operate basic funetions of major GDS platforms (e.g..
Amadeuns, Sabre, Galilen).
o Perform tasks such as flight booking, fare searches,
itinerary creation, and e-ticketing.
Apply International Air Transport Association (IATA)
enies and regulations
o Interpret airling and airport codes, eountry codes, and
eity codes,
o Understand IATA rules regarding bapgage allowance,
taxes, commissions, and refunds.

Ly

i



e

airline ticketing

s Handle client inguird
problems.

» Communicate travel 0

customers, o
7. Evaluate the role of ticketing 1
and travel ngencics

cuslomer satisfaction.

apents, and consolidators.

es and resolve common ticketing
ptions and policies effectively to
n airline revenue management
o Analyze how ticketing affeets airline profitability and

s Understand the relationship between airlines, travel

o Propose strategies to minimize tourism’s negative
impacts on the environment and local cultures.

Credits

Theory Practical Total
3 I 3
Contact Hours g 02 5
Max. Marks: 100

Time: 3 Hrs
Internal Assessment Marks: 200T) + 10(P) = 30

End Term Exam Marks; S0(T) + 20(1) = 70

Part B-Conients of the Course

Instructions for Paper- Setter

Total number of questions set will be Nine. Question no. | is compulsory cavering the entire svllabus and will have
10 short answer type questions. Two questions will be set from each unit. Students have to attempt five questions in

all selecting one question from each unit including the compulsory question. Each question is of 10 marks. All

questions carry equal marks, The duration of time allowed in final theory exam will be 3 hours,

= |
Unit Topics Contact
hours
I History and evolution of the airline industry, Role of airlines in the travel and tourism]|
industry, Types of airlines: scheduled, charer, low-cost carmiers, Overview of]
international aviation organizations (IATA, ICAD, DGCA) 12
1 Structure of an airline organization, Functions of various departments: operations,
sales, marketing, ground handling. Fleet planning and aireraft types, Airline alliance
nd code-sharing ST 11
irport facilities and terminal layout, Passenger handling serv

ices, Baggage handling,

heck-in, and boarding procedures, Ground support equipment and services

mn

Eisics of airline reservation systems (e.z., GDS: Amadeus, Sabre, Galileo, etc),
tnerary planning and routing, PNR (Passenger Mame Record) creation and)|
anagement, Types of fares: one-way, round-trip, circle trip, open jaw

Practice in GDS software {AmadeuySabre."GaﬁlenMny other compatible software)

Maock reservation and ticketing exercises 1

15



IV [Fare construetion rules and terminology, Fare types and ticketing elosses (Y, J, F. ete.),
Reading and  interpreting nirline tickets (manunl and  e-tickets), Understanding
published fares ond toxes (YQ, YR, ete.), Fuel surcharges, service fees, airport taxes: I
Relunds, rebooking, and cancellation procedures

Passenger serviee excellence, Handling special passengers (unaccompanied minars,
disabled passengers), Handling Night delays, cancellations, and disruptions

Sugpested Evaluation Methods

Fnd Term Examination:

Internal Assessment:

# Theory
o Class Participation: 5
« Seminar/presentation/assignment/quiz/closs test efe.) 5
s Mid-Term Exam: [0

»  Practicum

» Class Participation: NA
»  Seminar/Demonstration/Viva-voce/Lab records ete.; 10
o Mid-Term Exam: NA

internal Assessment Marks:
0Ty + 10(P) =30

End Term Exam Marks:
T)+ 20(P)="70

Part C- Learning Resources

Recommended Books/e-resources/LMS:

Boniface, B., & Cooper, C. (2009). Worlawide destinations: The geography of travel and tourism (5th ed.). Elsevier
Bunerworth-Heinemann,

Hall, C. M. (2008), Tourism planning: Policies, processes and velationships (2nd ed.). Pearson Education.
Robinson, M., & Roniface, P. (Eds.). (1999). Tourism: The cultural heritage experience. Channel View
\Prblications,

Lew. A. A, Hall, C. M.. & Timothy, D. 1. (2008). World geagraphy of travel and tourism: A regional approach.
Elsevier,

B23-TTM-504 Eco Tourism

3




Session: 2023-24
Part A=Inteaduction

Suthject Feo Tourism
IS_I:'IHL‘&IEI‘ v

Name of the Course Eco Tourism
Course Code B23-TTM-504
Course Tyvpe: CC-VOUC M5

(CCMCCMDC/CC-
M/DSEC/VOC/DSEPC/AECHY AC)

Level of the course {As per Annexure-]

Pre-requisite for the course (iF any) MA
Course Learning Qutcomes {CLO): Lourse Learning Outcomes (CLOS) - Eca Tourism

I. Understand the concept and principles of eco-tourism
©  Define eco-tourism and differentiate it from other
forms of tourism.
o Explain the principles of sustainability. conservation.
and responsible travel.
2. Analyze the environmental, social, and economic impacts
of eco-tourism
o Assess both positive and negative effects op
ecosyslems and local communities.
o ldentify strategies to minimize adverse impacts and
maximize benefits,
3. Identify key teo-tourism destinations and atiractions
¢ Lxplore important natural sites, protected areas, and
biodiversity hotspots.
o Understand the role of national parks, wildlife
reserves, and community-based tourism initiatives,
4. Evaluate the role of local communities in eco-tourism
development
o Promote community involvement and benefit-
sharing in eco-tourism projects,
o Recognize cultural sensitivity and indigenous
knowledge in tourism planning.
5. Develop sustainable eco-tourism products and
experiences
o Design eco-friendly tours, activities, and services
that align with conservation goals,
o Incorporate educational and interpretative elements
for tourists,

6. Apply marketing and management strategies for ecg-
tourism




o Utilize responsible murketing approaches that attract
environmentally eonscious travelers.

Manage ceo-lourism operations with a focus on
sustainability and quality serv ice.

7 Understand policles, regulntions, and certification in eco-

tourism
o ldentify international guidelines, eco-labels, and hest

(8]

practices.

o Analyze the role of government and NGOs in
promoting eeo-lourism.

% P'romote nwareness and educa

conservation L
o Faster tourists’ understanding of ecological issues

andl responsible behavior.
o Encourage ndvoeacy for environmental protection

through tourism.
o Apply currency conversion and tax calculations

relevant to international airfares.

tion about enviranmenial

Credits Theory Practical Total
4 - 4
Contact Hours 4 - 4

Max. Marks: 100
Internal Assessment Marks: =30
End Term Exam Marks: = T0

Part B-Contents of the Course

Instructions for Paper- Setter
Total number of questions set will be Nine. Question no. 1 is compulsory covering

have 10 short answer type guestions, Two questions will be set from cach unit. Students have to atiempt five

the entire syllabus and will

questions in all selecting one question from gach unit including the compulsory question. Each question is of 10

marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

Unit Topics Contact
hours

| Definition and scope of ecotourism, History and evolution of ecotourism, Principles
tand objecti ves of ecotourism, Difference between ecotourism, sustainable tourism, and|
nature tourism

Natural attractions: forests, wetlands, mountains, marine areas; Cultural aspects:
indigengus communities, traditions, heritage; Ecotourism infrastructure and services

n Rasic concepts of ecology and biodiversity, Ecosystem services and their relevance to
bcotourism, Conservation and resource management, Human impact on the
cnyironment, | 1
Ecotourism destination planning and zoning, Carrying capacity and visitor]

management,  Community involvement in ecotourism, Role of local, national. and|

78




N

internntional npencies

i 1.15.itm1.a'|hh: developmient goals (SDGs) and tourism, Economic, environmental, and
51'31\1~E1I|1|I1Tn| sustninnbility, Green practices in tourism operations, Certification and
seo-lnbeling (¢.p., Green Globe, Earth Check)

v \Nmimml and international eceotonrism policies, Role of government and NGOs, Laws
and regulations for protected arens and wildlife tourism, Guidelines by UNEP, WTO.

and TUCN I

Target markets and eco-tourist profiles, Promotion strategies: digital, community-

based, ceo-branding, Role of interpretation and starytelling, Eco-tourism products and

packaging

Positive and negative impacts on environment, economy, and society.

Sugpested Evaluation Methods

Internal Assessment: F.nd Term Examination:
# Theory
» Class Participation: 5 linternal Assessment Marks:
» Seminar/presentation/assignment/quiz/class test ele.: 3 =30

» Mid-Term Exam: 10
# Practicum
s Class Participation: NA
. Seminﬂn’Dcmnnstrﬂ‘tinruViva-mceFLah records ete.: 10
s Mid-Term Exam: NA

nd Term Exam Marks:
70

Part C- Learning Resources

Becommended Books/e-resources/LIMS:

Fennell, D. A. (2020). Ecotourism (5th ed ). Routledge.

Weaver, D. (2001). The Encyclopedia of Ecotourism. CABI Publishing.

Honey, M. (2008), Ecotourism and Sustainable Development; Who (hvns Paradise? Island Press.

Das, M., & Chatterjee, B. {2015). Ecotourism: Principles, Practices and Policies. New Delhi:
Publications.

Randon
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Session 2025-26
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Session:2025-26

Part=Introdoction

Subject

Bachclor of Tourism and Travel Management

Semesier

Vi

NameoltheCourse

ACCOUNTING FOR TOURISM

Course Code

R13-T" 1M -0

Course
Type(CC/M
COMDC/ICC-
MOASSEC/V JC/DSEPC/AEC/VACY

A

Level of the
course (As per
Annexure-1

Pre-
Requisite for the course (if any)

NA

Course Leaming Qutcomes (CLOY:

After completing this course. the leamer will be able to:

1.

To familiarize the meaning. objectives, significance of
accounting,

2. To explain the concept of accounting equation.
3. To develop the understanding of preparation of trading
profit and loss account and balance sheet.

4. To apply financial ratios using information from financial
stalements.

Credits Theory Practical Tuotal
4 NA 4

Contact Hours 4 4

Mav,Marks: 100 Time:3Hours

InternalAssessmentMarks:30

EndTermExamMuarks: 70

Part B-Contenis of the Course

5

Two questions will be set from each unit.

Total number of questions set will be nine, Question No. 1 is compulsory covering the entire syllabus.

question from each unit including the compulsory question. Each question is of 14 marks. All questions
carry equal marks. Final theory exam time allowed will be of 3 hours,

s for Paper-Se

Students have to attempt five questions in all selecting on

2l




E Acc i
: ounting Theory: Business Transaction and Basic Terminology, Need to 15
tud [ i i
y Accounting, Accounting functions, Purpose of Accounting
Records, Accounting Principles -~ Cancepts and Conventions.
I |Account Records: Principles of Double Entry System, Journal Entries, 15 = =
Ledger. and Subsidiary Books — Cash. pelty cash, and Sales & Purchase
books.
U [Financial - Statement: Basic Financial Statements, Trial Balance, 15
Preparation of Final Accounts, Simple Adjusiments to final Accounts,
Methods of Presenting Final Accounts Practical Problem.
15

IV |Ratio Analysis: Inlur;:ureia_liun of Business Income Statements and
Balance sheet of Travel Agencies with the help of Ratio Analysis.

N Suggested Evaluation Methods
EndTermExamination: 70

T InternalAssessment: 30

~ TLeory
e (lassParticipation:3
. SeminarfpresenlatEnnfa:as;ignmcnt.n’quiw’ciasstestetc.:T-{]
o Mid-TermExam:13

PartC-LearningResources

RecommendedBooks/e-resources/LMS:
e A complete Course in Accounting

Volume — I, N.D. Kappor Double — Entry Book- Keeping.

i Re. Chawla & C. Juneja.

e Basic Accounting :Meigh&Meigh

e Financial Accounting: R L Gupta

e Hospitality Management Accounting, Michael M Coltman

e Hotel Accountancy & Finance —S.P. Jain & K.L.. Narang, First 1999 Kalyani Hotel
Accounting Earnest B, Horwath & Luis Toth
Uniform System of Accounts. Publisher: EIAH & LA, USA
Hotel Accounting & Financial Control By Ozi A.D' Cunha &Gleson O. D” Cunha Publisher:
Dicky,sknterprize, Kandivali, Mumbai

« Hospitality Accounting — Publisher: Prentia Hall Upper Sadde, River Newlersey

e Accounting for Management, S K Bh attacharya. Vikas Publishing House

e Hospitality Financial Accounting By Jerry ] Weygandt, Publisher Wiley & sons.

e  Accounting in Hotel & Catering Industry — Richard Kotas- Four - 1981,

e International Textbook Company Comprehensive Accountancy, SA Siddiqui

3.




Part A=Introduction

aubject

Tourism Planning
Vi

Semesier

Name of the Course i
s Tourism Planning

Course Code B23-TTH-602

Course Type: CC-Bs
(CCMOC/MDOICC-
mbsEC/VOCIDSEPCIAEC VAT

Level of the course (As per Annexure-] S |

Pre-requisite for the course (if any) A
Course Learning Outcomes (CLOY: Course Learning Quteomes (CLUs ) -
l.  Understand the principles and importance of tourism
planning

o Explain the purpose and benefits of tourism planning
at local, regional, and national levels.
o Discuss the relationship between tourism planning
and sustainable developiment,
Identily the key stakeholders and components involved in
tourism planning
o Deseribe the roles of governments. private sector,
communities, and NGOs in the planning process.
o Understand the integration of environmentz!. social,
and cconomic factors in wourism development,
3. Analyze tourism planning models and approaches
o Compare different planning models (e.g.. boosterism,
sustainability, integrated planning). .
a o Evaluate their application in various tourism
destinations and contexts.
4. Apply the tourism planning process to real-worl
. sScenarios
= Conduct situation analysis using tools like SWOT,
PESTEL, and carrying capacity assessment.
o Propose sirategic tourism development plans for
destinations, including goals, actions. and timelines.
Assess the impaet of tourism vu destinaton Jovo upment
o Examine the social, cultural, economic, and
. envirenmental impacts of tourism.
o Recommend strategies to mitigate negative impacts
and enhance positive outcomes,
6. Utilize spatial and policy tools in tourism planning
a  Interpret land-use plans, zoning re su.ations, and
infrastructure development for tourism.
o Use maps, GIS, and tourism data in the planning and
decision-making process.
7. Evaluate tourism policies and governance structures

b3

LE]

€3.




o Analyze national apd regional tourism policies and
Mheir implications for planning
Diiscnss how palicy trameworks influsice
investment, marketlng, and community involvement,

Credits Theory Practica! It
3 0l 03

Contaet Howrs 3 N2 (5]

Max, Marks: 100 Time: 3 Hrs

Internal Assessment Marks: = 2007+ T = 30
Ead Term Exam Mavks: = S00T) + 2000°) = 70

ot B-Contents of the Coarse

Instruciions for 'aper: Setier
atal mumber of questions set will be Nine. Question no. | is compulsory covering the entine syllabus and will

have 10 short answer type questions. Two questions will he set from cach unit. Students have to attempt five
uestions in all selecting one question from each unit including the compulsory question. Each question is of 10

marks, All questions carty equal marks, The duration of time allowed In final theory exam will be 3 hours.

Linit Topics | Coataet
hours

T [Definition, objectives, and significance of tourism planning, Types and lavels oif
slanning: national, regional, local, site-specific, Evolution and approaches o tourism

blanning, Stakeholders in tourism planning: government. private sector. cummunit}"l 12
MC0s,

Components of the tourism system, Tourism arca life cyele (TALC) model. Thel
planning process: survey, analysis, plan formulation, implementation, monitornng;
SWOT and PESTLE analysis in tourism planning. |

|

11 Tourism paolicies: formulation and evaluation, Role of international organizatons.
UNWTO, WITC, UNESCEO:; National and regional tourism  bodies, Tounsm
legislation and regulatory frameworks, 1

MNational tourism planning, Regional and destination-level planning, Urban and rur;u‘
nourism planning, Integrated and strategic tourism planning |




1

il

v

Prine : Y oy
neiples of sustainable tourism development, Community-based  tourism and

F}ﬂ11it1.pn!m'}' ‘r-'l'.jnning. Environmental fmpact assessment (EIA), Carrying capacity
nalysis and limits ol peceptalde climpe (LAC)

Slt:-.* selection and  destination  development, Laml use planning  for  tourism,
litrastructure and superstructure planning, Design of tourism zanes and cireuits |
Feonomic impacts and cost-benefit analysis, Social and cultural impacts of tourism|

development, Role of tourism in poverty alleviation and local development, Heritagpe
conservation and tourism. |

i & . n . . - ]
Risk assessmenl 0 lourism development, Planning for disasters and erises (natural,

political, health), Resilience and recovery strategies for destinations ]

Plan implementation tools and techniques, Monitoring indicators and performance
evaluation. Feedback mechanisms and udaptive planning. Use of GIS wdd digital tool|
i tourism plunning

Suggested Evaluation Methods

Internal Assessments

e Mid-Term Exam: 10
» Practicum
% (Class Participation: NA

« Seminar/Demonstration/Viva-voce/Lab records ete.: 10 E'l_dqil:ﬁ”“ E‘J{“;“ r‘f{f’-’_["‘"'-
Mid-Term Exam: NA I e 0(P) =

Fnd Term Examination:

~ Theory
» Class Participation: 5 frivemal ‘ssessimzni Mar
« Seminar/presentation/assignment/quiz/class test ete.: 5 =20(T) + 1(P) = 30

IPart C- Learning Resources

Recomniended Books/e-resources/LMS:

Gunn. C. A.. & Var. T. (2002). Towrism planning: Basics, concepis, cases (4th ed.). Routledge.
Hall. C. M. (2008). Towrism planning: Policies, processes and relationships (2na ed.). Pearson

Inskeep, E. (1991). Touwrism plamning: An integrated and sustainable development approach. Van Nostrand
Reinhold.

Goeldner. C. R.. & Ritchie, J. R. B. (2012). Tourism. Principles, practices, philosophies (12th ed.). Wiley.

¢S,
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Session:2024-25

Pari=Tntroduction

Subject

HUMAN RESOURCE MANAGEMENT IN TOURISM

Semester

Vi

CC/MIDC/CC-
M/DSEC/VOC/DSE/PC/AEC/VAC)

Hummﬁiw&.;rurse HNUMAN RESOURCE MANAGEMENT IN TOURISM
Course Code 1#23-TT-603

Course ICC-Ch

Type:(CC/MN

L.evel of the
course (As per
Annexure-1

Pre-
Requisite for the course (il any)

NA

Course Learning QOutcomes (CLO):

After completing this course, the learner will be able to:

1. To understand and apply Human resource management in

Tourism industry
2.To enhance the ability to recruit and select candidate in tourism
industry =
3.Add to the Ability to design job description
4. Apply the knowledge to appraise the performance of employees

InternalAssessmentharks: 30
¢ | EndTermExamMarks:70

Credits Theory Practical Total
4 NA 4

Contact Hours 4 4

Max.Marks:100 Time:3Hours

Part B -Contents of the Course

InstructionsforPaper-Setfer

Total number of questions set will be nine, Question No. 1 is compulsory covering the entire syllabus.
Two questions will be set from each unit. Students have to attempt five questions in all selecting on
question from each unit including the compulsory question. Each question is of 14 marks. All questions
carry equal marks, Final theory exam time allowed will be of 3 hours.

Unit

Contact
hours

Topics

ol

36,



| Introduction of Human Resonree 15

““‘““1} Rﬂfﬂurum Concept, meaning and definition; Importance ol R
J i towrism industry; Coneept of employee life eyele; approaches to

managing LRs in hotels: emerging role of HR manager in tourism
SeCLor.

11 luman Resourees planning i

Human Resource planning- meaning, process, factors and need for HRs

planning: Jab analysis- meaning, Lypes, proposes and uses: job
description of major positions in « travel agency and 1our operation,

1 fAequisition of Human Resonrees 15
Recruitment -meaning, process, methods of Recruitment in tourism
\ industry: Selection pmccdum-ussculmls and steps in sclection process:
Tnterview- meaning, and types. Employee promotion, transfer and
\ |, separation- meaning, purpose, and Lypes
]I_ ™ Maintenance of Human Resources 13

Employee Training and development- need, importance, and methods of
\ i tourism industry, Performance appraisal- need & importance and
techniques.

\L SuggestedEvalu ationMethods
TnternalAssessment:30
# Theory

- EndTe rmExamination:70
« lassParticipation:d

. 'Scminarrprescntutinnfassignmendquiﬂctusstesmtc.:10
\ o Mid-TermExam:13

PartC-Learning Resources

Recommended ‘Bnuksft—resuurmfl.-MS:

e Aswath Appa, K, (2008) Human resource Management, The MeGraw-Hill publications,
New Delhi.
lan Beardwell and Len Holden, (2000) Human Resource Management, Macmillan.
Robbins. (2000), the Management of Human resources, Prentice-hall, new Delhi.
Indian journal of indusirial relations.
» Employee Relation-International Journal (special issue on people management in India and sub-
continents), 2007.
. Subramanian, KN, (2000) Wages in India, Tata McGraw —Hill Publication New Delhi.

C.bMamoria (19993, Management of Human Resources, Himalaya publication, New Delhi.

« Mohinder C. (2006) Travel Agency Management-An Inrroductory Text, 2006 2nd revised
edition. Anmol Publication Pvt, Ltd., New Delhi,

Tripathi, P.C. (2006), Human Resources Management, Vikas Publications, Delhi.

Hoque, K. (2000b), ‘Human Resource management in Hotel Industry: Strategy, lnnov ations
* and Performance’, London: Routledge.

« Woods, R.H. (1992). Managing Haspitality Human Resources, Michigan:
of the American Hotel and Motel Association,

Educational Institute

g7




.
B2ETTM-604 Tonrkam Feonomies
- _ Sessinn: 202324 i
Subject i Tart A Introduetion ;
: Tonrism Feanomies [
Bemester e ———— ——— ==y
Vi
N of the Cowrse Tourism Feannmics
Coese ol W23 TTM-604
Lonrse Type CO-Mb
WO MO CC-
MDSECVOUDSEPCAECY A
Levelof the conrse (As per Annesure-1 .
Pre-requisite tor the convse (if any) A
Course Learmning Owcomes (CLOY: Course Learning Chitcomes (CLOS) - Tourism Econmmics
1. Understand key economic concepts and their application
to tourism
o Define hasie economic terms (... demand, supply,
elasticity, opporiuniity cost) inthe contaxt [isurism.
o Explain how economic theories apply to Tourism |
markets and decision-making. -
2. Analyze the cconomic impacts of tourism at local,
national, and glabal levels ,
o Evaluate the contribution of tourism to GDP.
employment, investment, and foreign exciunze
zarnings.
o Assess the multiplier effect of tourism on the |
L eCOnomy.
3. Fxamine tourism demand and supply factors |
o ldentify determinants of tourism demand (.2,
income; prices, praferances, marksting).
= Analyze the characteristics of tourism supply (2.2.,
seasonality. perishability. infrastructure constraints),
4. Ewvaluate the role of povernment in tourism economics
= Discuss government policies, taxation, subsidies, and
incentives related to tourism.
. o Understand the cooneen’e ratianale O 2o cmoaznt
intervention in tourism development.
5. Use economic tools to assess tourism development and
planning
o Apply cost=beneiit analysis, input-output models,
and tourism satellite accounts (T3A).
5 Interprot fouri=m-relate] economis dam ne?
indicators,
6. Explore the relationship between tourism and sustainable
ceonomic development




environmentil or socinl sustainability

shistiitanlle touelsm,

-3

tourism industey

Dehuvior and business revenue,

plobalization influence tourism fleva

Testirisin destinitions.,

oo Disenss the trade-offs between economic prowth and

Recommend policies that promote inclusive and
Understanid pricing and vevenue munagesent in the
oo Anmalvze how pricing strategies affeet consumer
Lxplore concepts of price diserimination, yield
manngement, and dynamic pricing in tourism,
8, Evalunte the impact of global cconomic trends an tourism

Assoss low inflation, exchange rates, recession, and

I-xamine the cconomic resilience and vulnerability of

Credits Theory Practical Taotal
a 2 4
1 Contact Hours 4 = 4
Blax. Marks: 100 i Time: 3 Hrs

Internal assessment Marks: = 30
End Term Exam Marks: =70

Part B-Contents of the Course

Instructions for Paper- Setter

Total number of questions set will be Nine. Question no. 1 is compulsory covering the entirz syllabus and will
qave 100 shon answer type questions. Two questions will be set from each unit. Students have to attempt five
queAions in all selecting one question from each unit including the compulsory question. Each quesiicn is of 10

narks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

Uinit

Tuopics

—Lmifet
hours

Definition and scope ol tourism economics, Importunce of tourism in the economy.
Charactéristics of tourism 0% an cconomic activity, Interdisciplinary nature: tourism
bind economic theory

Concepts of tourism demand and consumption, Determinants of tourism demund:
income, prices, preferences, accessibility: Measurement of tourism demand: arrivals,

receips, expenditures; Elasticity of demand in tourism, Forecasting tourism demand

Tourism  supply: characteristics and  challenges,  Coemponents:  attmctions,
transportation, accommaodation, services: Constraints in tourism supply, Seasonality
anid capacity planning

Pricing strategies in tourism and hospitality, Price discrimination and  wield

management, Dynamie pricing in airlines and hotels, Cost-based, demand-based, and
competition-based pricing

%9 .




il louris . -
BMoas o tool for cconomic prowth, Tourism in developing vs. developed)

counire & ol e ¢ .
mm?:::.a, Role of tourism in regional development, Poverty alleviation through

3 i ] i -1 r il “phghl - 1 - ¥ 1 L
Public  amd private sector roles  in tourism  economics,  Investment n Lonrism 1

“_F‘:‘:‘;"'-W“'W- Taxation and subsidies in the twurdsm sector, Tourism satellite accounts
s

T . . PR n r i

I Fourism as an ovisible exsport, Balonce  of  payments and lourism  reccipts,
International tourism vrganizations nnd their cconomic role (UNWTO, WTTC, IMF),
Exchange rates and their elfeet on tourism

Economic sustainability in tourism, Leakage and linkiges in tourism, Community-
ased tourism and inelusive economic models, Responsible investment in tourism
Suggested Evaluation Methods

Internal Assessnient: End Term Examination:
= Theory
e Class Participation: 3
= Seminar/preseniation/assignment/quiziclass test ete.: 3
o Mid-Term Exam: 10
~ Practicum
s (‘lass Participation: NA
s SeminarDemonstration’Viva-voce/Lab records ete.: 10
s Mid-Term Exam: NA

Internal Assessment Marks:
=30

Frd Term Exam Marks:
=Tl

Pari C- Learning Resources

Recommended Books/e- resources/LMS:

Sinclair, M. T., & Stabler, M. (1997). The economics of tourism, Routledge.

Mrite. 1. (2015}, The economics of recreation, leisire and iourism (4thed.). Routledge.

Fletcher, 1., Fyall, A., Gilbert, D, & Wanhill, S. (2018). Fourism: Principles and proctice. Peasson.
Cooper. C., Fleteher, 1., Fyall, A., Gilbert, D, & Wanhill, 5. (2008). Towrisn: Principles and practice {4th ed.)
Pearson Education.




e B23-TTM-605 Computer Applications in Tourism
l Session: 2023-24
H i Part A—Introduction
‘Suhlﬂﬂ Computer Applications in Tourism
\Semest-er vl
MName of the Course Computer Applications in Tou rism

£-23-TMG-£05
CC-M7 YOC

\L'mmu: Code

Course Type:
(CCMOTMDCICC-
MIDSEC/VOC/DSEPC/AEC/VAL)

\I.ex'::l. of the course (As per Annexure-|

[Pm—mquisite for the course (if any) MA

Course Learning Outcomes (CLO): Course Leariing Outcomes (CLOs) -
1. Understand the role of information technology in the
tourism industry
* o Explain the importance of computer applications in
enhancing efficiency and service quality.

- Describe how technology supports travel planning.
booking. customer service, and destination
management.

5 Pemonstrate hasic computer and software skills relevant
to fourism

o Operate essential office software (e.2.. MS Word,
Excel. PowerPoint) for tourisme-related tasts )

o Use spreadsheet tools for budgeting, itinerary
creation, and data analysis.

3. Use Global Distribution Systems {(GDS) and Computer
Reservation Systems (CRS)

= Understand the structure and functionality of systems
like Amadeus, Galileo, or Sabre.

o Perform basic tasks such as searching {lights. making
reservations, and issuing e-tickels,

4. Apply internet and e-commerce tools in tourism
operations

o Usz online booking engines, travel porals, and
mabile apps for travel and tourism services.

o Ewvaluate the role of digital marketing nnd online
customer cngagement in tourism.

5. Manage and analyze tourism data using computer
applications

o Input, process, and Interpret data for decision-making
in lowrism businesses.

& Crente reports and presentations using data
visunlization tools.

Q1.




6. Understand the role of socinl medin and digital platforms
; I tourism promoetion
ledentify strategies for using soeinl medin o promote
destinations and services,
Annlyze customer feedback and online reviews for
improving tourism experiences.
7. Fnsure ethical nse of technology and data in tourism
o Recognize data privacy and cyhersceurity issues in
anline tourism transactions.
Apply responsible practices in using customer
inlormation and digital coment,

* B Adapt to energing jechnologics in tourism
oo dentily trends such as virtual tours, Al-powered
chathots, ond blockehain in tourism.
o Evaluate the potential of smart tourism technologies
and digsital transformation..
Credits Theory Practical Total
- 2 4
Contact Hours ] 4 fi
Max. Marks: 100 Time: 3 Hrs

Internal Assessment Marks: = 15(T) + 15(F) = 30
Fnd Term Exam Marks: =35(T) + 35(P) =70
Part B-Contents of the Course

Instructions for Paper- Setter

lotal number of guestions set will be Nine. Question no. | is compulsory covering the entice syllabus and will
ave 10 short answer type questions, Two questions will be set from each unit. Students have to anempt fiviy
questions in all selecting one question from each unit including the compulsory question. Each guestion is of 10}

marks. All questions carry equal marks. The duration of time allowed in final theory cxam will be 3 hours.

[ 3 L
Unit Topics Contact
hours
1 Rasics of computer systems: hardware and software, Types of sofllware: system
software, application software, Role of computers in tourism and travel management
12
Word Processing (MS Word / Google Does), Creating itineraries, travel documents.
and reports
Spreadsheet Soltware (M3 Excel / Google Sheets), Budgeting, cost estimation, and
data analysis in tourism
1] Presentation Software (M3 PowerPoint / Google Slides), Preparing presentations
for tour packages and marketing
11

N,




Lmail and online communicmtion tools

Llst of the intemet for tr

l'ul‘yi the internet for teavel vesearch and bookings, Travel websites, review
T;_.‘_ "J,'“"' ““'"_1“""‘“1‘-““1""“ enpines, Online travel apencies (O7TAx): MakeMy Trip,
pedia, Bookinecom, Role of web browsing, search engines, and weh content

i1

?mmd“ﬂi'-m o GDS: Amadens, Galileo, Sobre; Bosic funetions: Bight search, sea

}"_’“ﬂhﬂ"ml} . l'ﬂ-_ll‘ display: Booking and issuing tickets using GDS, PNR generation anil
itinerary eremtion Qheary andfor practienl deno)

Concept and importance of CRS in tourism and hospitality, Teatures of CRS for I

drlines, railways, hotels, mnd car rentals, Inteoduction to CRS software used by travel
wents and tour operators

Delinition and  scope  of  e-tourism, Applicaions of 1C1 { Information
‘ommunication Technology) in tourism, Feticketing and maohile applications
onrism services, Divital travel documents and QR codes

aril

in
: i

v

Use of Facebook. nstagram, YouTube, Twitter, ond Linkedin; Digital campaigns and
promations for destinations: Blopging, vipgeing, and user-generated content. Omline
reviews and reputation management I

Basics of data entry, data sorting, and [ltering, Introduction to database software (€.8.

MS Access, MySOL - theoretical level), Role al” MIS (Manapement lr:t'mmminnl
Systems) in tourism businesses, CRM systems i travel and hospitality

Artificial Imelligence (Al), Chatbols, Virtual Tours (VE/AR)
location-hased services, Smart wurism and loT (Internel of
-vbersecurity concerns in fourism technology

- Mobile applications :md|
Things)., Blockchain and!

Suggested Fvaluation Methods

Internal Asspssment: Fnd Term Examination:
- Theory

s Class Participation: 5 Internad Asscssment Marks:
« Seminar/presentation/assignment/quiz/class lest ele.: 5 15(T} + 15(F) =30
s Mid-Term Exam; 10

»~ Practicum .
« Class Participation: NA End Term Exam Marks:

« Seminar/Demonstration/Viva-voce/Lab records ete.: 10 35(T) + 35(F) =70
s Mid-Term Exam: NA

Pari C- Learning Resources

Recommended Booksfe-resources/LMES:

Buhalis, D. (2003). eTowrism: Information fechmplaey finr strategic fonrism managem
Sip. M. R. (2011). fnrroduction 1o information tecirolagy. Pearson Education India.
Minnaert, L. (2012). Tourism management and digital transformation. Routledae.

IATA. (Various). Foundation in Travel and Tonrisnt with GDS Trafming Manuad, IATA Publications,

eht. Pearson.

B23-TTM-701 Event Management

a3,




-
'l

§ossinn: 2023-24
Turt A —_lulrmhlrtiuu

‘ Subject

Semester

Mame af e Course

lvent Management

- ——
Vil
e —————
Event Management

e

Course Code

-

Course Typet
(COMLY MDCICC-
M DSEC/VOC/DSE! PCALCIVAL)

e
Level ol the course (As Per Annexure-|

Pre-requisite for the gourse (il amy)

]
Course Learning Quicomes (CLOY

Credits

BI3-TTM-605 ol

____________.———'—'_“
CU-H

—e———

AN
e )
1d Kvent Planning Principles
the key stages of planning and
s of events (corporale. sacial,

L ——————

Understan
identify and apply
execuling various 1ype
cultural, sports, ete.)-

Contact Hours
Adax. Marks: 100

Internal Assessme ni Marks:
End Term Exam nlarks: 70

=30

e ———

I ————
Part B-Confenls of the Course

2. Develop Event Concepts and Themes
. Create unique and compelling event conceplts aligned
with client of nrganizatinnﬂ} goals.
3. Budgeting and Financial Management
« Prepare, manage, and monitor budgets for gvents,
incloding cost eslimation, Sponso rship, and revenuc
generation.
4. Venue and Logistics Management
. Select appropriate VEnues, manage logistics. equipment,
{ransportation, and other operational requirements.
5. Marketing and Promotion Strategies
« Design and implement cffective event marketing and
communication plans using traditional and digital
latforms.
Theory Pracucal h Total
4 - | 3
4 R | 4

Time: 3 Hrs

I
Tolal number

e 10 sho

questions in al

ol questions set will be Nine.
[ answer Lype guestions. Two questions

| selecting one guestion from eac

_J
{
4\

pstructions for Pape S

Cuestion no. | is compulsory covering the entire syllabus and will

cach unit. Students have to attempt five

’

will be set from

b unit including the compulsory question. Each question is of |

.

Y.




" % PR

3 All T
o ol Tl theory exam wil
E‘”rks, Allquestions carry equil mncks. The duration of time aflawed in fin HERIEREY

l Unit ‘ Topics

1 clinition and seope of events, History and evolition of the event industry, Iypes ol
vents: comporate. social, caltural, sports, edueatioml; Role of event managers
oncept and theme development, Evew proposal i approval process, Event goals

el ehiectives, Schedaling and timelines

e 1 hours.

]

hours

Cuantact

|'1'

il Market researel and tarpet audicnee, Brntcing aned positioning ol events, Advertising,
PR, and digiml promeation: Sponsorship and parinerships
Preparing a budeet, Revenue generation: ticketing, sponsarships, donations, Expense
rackmg.  Finaneial contral and reporling

i ‘enue selection and layout planning, Catering, transporiation, and sccommeodation)
"q.'l.il'.i'l-ﬂ:-‘n'isl:]iil and weehnical requirements, On-site management
Identitving and assessing risks, Safety and security measures, Insurance and liability,
Licenscs and pormits

1

v ustainable and Green Levels, Virtual and Hybrid Events, Use of Technology and
Event Management Software, Career Paths and | ndusiry Trends

]‘ Suggested Evaluation Methods

Internal Assessment: 1E‘.nd Term Examination:

= Theory

* Class Participation: 5 Internal Assessment Marks:

* Seminar/presentation/assignment/quiz/chass test ete.: 5 =30
= Mid-Term Exam: 11}
=  Practicam
o Class Participation; NA End Term Exam Marks:
» Seminar/Demonstration/Viva-voce/Lab records ete.: 10 = 70
o Mid-Term Exam: NA

] Part C- Learning Resources

Recommended Books/e-resources/LMS:

Allen, 1., O'Toole, W., Harris, R., & McDonnell, 1. (2011}, Festival and special event management (5th ed,))

Wiley.
Tum, J., Norton, P., & Wright, 1, N. (2006). Management of event operations., Routledge.

etz, D. (2012). Event stuclies: Theory, research and policy for planned events (2nd ), Routledge,
Bowdin, G. A. I, Allen, J., O'Toole, W., Harris, R., & McDonnell, I. (2001). Events management (3rd ed))

Routledoe.

|

95.




. B23-TTM-T02 Towrlsm Technnlogy

-

Session: 20023-24

Pavt A—Indeoduction

Subject Tourism Technalogy
Setester T VIl

Baine of the Course Tourlsm Technology
Course Code TB2A-TIM-T02

Course Type: CC=112

(CCMECMDOICC-
MDEEC VOUDSE PO/ ALCAYAC)
Le .2l ol the course (As per Annesure-| ——

Pre-requisite for the course (iFany) NA

Course Learning Outcomes (CLOY: Course Learning Outcomes (CLOs]) - Tourism Technolozy
1. Understand the role of technology in the tourism industry

o Explain how digital technologics support tourism
operations, marketing, and customer service.

o Identify key technological wends and innovations
shaping modem toursm,

2, Analyze the impact of infermation and communication
technologies (1CT) on tourism

o Evaluate how ICT has transformed tourism planning,
booking, and destination managemsnt.

n Assess the influence of digital connectivity on tourist
behavior and expectations.

3. Demonstrate the use of digital tools and platforms in
tourism

o Use online booking systems, travel websites, and
miobile npplications effectively.

o Apply soltware and tools for managing tourism
services, including CRM, content management, and
digital murketing tools.

4. Explorc the use of emerging technologies in tourism

o Describe the applications of technologies such os
Virtual Reality (VR), Avgmented Reality (AR),
Artificial Intelligence (ALY, and 10T in tourism,

o BEviluate the benefits and challengess of smart tourism
and digital transformation in destinations.

5. Understand the role of e-commerce and online marketing

96.




e

In tourism . ;
o Develop husic skills in managing digital content,
SEQ, and online advertising.
o Analyze how social media, usn:r-gclfcm?::d c?nntuni,
and review platforms influence destination image and

tourist decisions, _ N
. Apply data analytics and technology for tourism derision-

making
]

Interpret lourism data using analytical tools and
dlashiboards,
Use techinology (o track trends, monilor customer
salishaction, and improve scrvice Jelivery.
7o Amsess ethieal, lepal, and seeurity issues related to tourism
technology
o ldentily comeerns around data privacy, cybersecurity,
anel ethical use of digital platforms,
o Discuss repulations and best practices for responsible
use of technology in tourism,
8 Develop technology-based solutions to enhance tourism
sUrvices
o Propose innovative digital solutions for improving
LOUTISE exXpericnees,
o Coliaborate on projects that integrate technology into
tourism operations or marketing strateies.

Ta)

Credits Theory Practical Total

E] l 4
Contact Hours i 02 i3
Max. Marks: 100 Time: 3 Hrs

Internal Assessment Marks: = 20(T) + 10(F) = 30
End Term Exam Marks: = 50(T) + 2K =70
Fart B-Contents of the Course

Instructions for Paper- Setier

Total number of questions set will be Nine. Question no. | is compulsory covering the entire syllabus and will

have 10 short answer type questions. Two questions will be set from each unit. Students have 1o aftempt five

questions in all selecting one question from each unit including the compulsory question. Each quastion is of 10}

marks. All questions carry equal marks, The duration of time allowed in (inal theory exam will be 3 hours.

Unit Topics Contact
hours

1 Evolution of ICT in tourism, Role of technology in the toursm value chain, 10T

infrastructure in tourism enterprises

Definition and components of e-tourism, Functioning and impact of OTAs leg. 12

IRCTC, Booking.com, Expedia, MakeMyTrip), Customer behavier in online travel

Il [Website development and SEO, Social media marketing strategies, Email marketi |

9%




1l

Suggested

Internal Assessment:
F Theory
o Class Participation: 3
o Seminar/presentation
‘o Mid-Term Exant 10
% Practicum
« Class Participation: NA
s Seninar Dcnmn:ﬂr.-mun"\-’ivn—

assipgnment/q uiz/class test cte.: 3

voce/Lab records ete.: 10

e
ontent marketing, and influencer partnerships i
|
CRS. GDS, and PMS systems (e, Amadeus, Sabre), Online hooking engines and
i,mymcnt gateways, Mobile applications in travel booking
sraart destinations and cities, Use of loT, Big Data, and Al in tourism, ﬁugmcntr:tl
Reality (AR), Vil Reality (VRY and Metaverse tourism, Blockchain for securg 1
ransactions and di sital identitics |
360-degree virtual tours, VR expericnces in muscums o heritage sites, Remote and
whrid travel CXpETiences
‘reen technologies in wourism, Eco-friendly travel apps. Digital solutions for]* I
ustainable toursm management
|

Evaluation Alethods

|[End Term Exam Marks:

Fnd Term Examination:

Tntermal Ass exsment Marks:
= 20(T) + 10(P) = 30

_ 50(T) + 20(P) =70

o Mid-Term Exam: NA
Part C- Learning Resources

IRuummmdﬂl Buuksu’c-runurcme!\IS:

Buhalis, D. (2003). ¢Tourism: Information technolagy for strategic
Egger, R.. & Gula, 1. (Eds.). (2008). ¢ Tourism case

Heinemani.

{ourism management.
studies: Management

Pearson Education.

and marketing iSsues. Butterworth-

P




B23-TTM-703 Destination Management

[Semester ————
Name 6F the Course ————————|

ff"'l'.'.‘-‘l"u{{“{_"-"."-il')(".-'l‘.'_‘C—
M/DSECy VOC/DSEPC/A EC/VAC)
Level of the course (As per Annexure.]

Pre-requisite for the course (1f any)

Session: 202 3-24

__ Pari A=Introduction
Subject Destination My nagement
ey s

P e——— T

—

Vi
Destination Mamagemem
B23-TTMT03
[RRTE e e

NA

Course Learnin £ Outcomes (CLQO):

Cinree Ledarning Outromes [CLOsY -
1.

Understand the tuneepts and components of destination
management

= Define destination rmanagement and its importance in
the tourism jpd ustry,
o ldentify key elements of a tourism destination
including atiractions, infrastructure. and services
Analyze the roles of stakehalders in dlestination
management
o Deseribe the responsibilities of Lovermments, private
sector. loeal communities, and NGOs.
o Evaluate collaboration and conflict resolutian among
stakeholders in destination Lovemnaace,
Apply destination planning and development principles
¢ Develop sustainable tourism development plans thye
balance economic growth, environmental protection,
and social equity.
o Assess destination competitiveness and marker
positioning strategjes. '
Assess the environmental, cultural, social, and economie
impacts of tourism
o Examine both positive and negutive effects of towrism
on destinations,
o Propose strategics 1o mitigate negative impacts and
enhance benefits to local COMmmunities.
Use tools and techniques for effective destination
management
o Utilize destination management svsterms (DMS), Gl1s

M-
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and visitor management tools,
o Apply monitoring and evaluation methods to measure
destination performance.
6. Understand marketing and promotion strategics for
destinations
o Design marketing campaigns to attract target tourist
scgments.
o Analyze branding and image-building techniques
for destinations,
7. Promote sustainable and responsible tourism practices
o Advocale for policies and practices that support
environmental sustainability and cultural
preservation.
o Encourage community participation and benefit-
sharing in tourism development.
£, Develop crisis and risk management strategies for tourism
destinations
o Identify potentinl risks such as natural disasters,
political instability, and health emergencies.
o Prepare response plans to ensure destination
resilience and recovery,
Credits Theory Practical Total
| : - ;
| Contact Hours 4 - 4
\ Max. Marks: 100 Time: 3 Hrs
Internal Assessment Marks: 30
End Term Exam Marks: 70
I|| Part B-Contents of the Course

Instructions for Paper- Setter
‘otal number of questions sct will be Nine. Question no. 1 is compulsory covering the entire syllabus and

will have 10 short answer type questions. Two questions will be set from cach unit. Students have two
ttempt five questions in all selecting one question from each unit including the compulsery question. Each

question is of 10 marks, All questions carry equal marks. The duration of time allowed in final theory exam
‘il be 3 hours,

Uit Topies Contact
hours
1 Definition and types of tourism destinations, Stakeholders in destination management)

Components of a tourism destination
[Destination lifecyele models (e.g., Butler's TALC), Master plans and tourism policy 12
frameworks, Infrastructure and investment

Rl Roles and responsibilities, National, regional, and local DMOs, Funding and public-

) rivale partnerships

| 0




g voom I
: ; Use of digital I
Destination image and positioning, Branding strategies and brand equity,
and social media in destination marketing

: T i ity and visito
Il Environmental, social, and economic sustainability, f:nrrymg capacity and
Imanagement, Green tourism and certilications (e, L. GSTC, Blue Flap)
Unisis preparedness and response in destinations, Risk assessments,

= Theory
* Class Panticipation: 3

= Mid-Term Exam: 1a
* Practicum
* Class Participation: NA
. Snmimn’[}enmnsimrimﬁ'fvu
* Mid-Term Exam: NA

* UNWTO Repoy
* OECD and Wt

Internal ASsessment:

- Scnnnur-'prcscrtl:nl'Lum'nsm'gnmmﬂquizfclnss test ele,: §

1]
IV Bmart taurism cancepts amd 1T applications, | digital platforms and mobile apps, Daaa
driven decision-mgkin i MOk i
Suggested Evaluation Methads ¥
“voce/Lab records etes [ ‘

Part C- Learning Resources

Recommendeq Bnnkm'&rcsnnr:m.ms:

* Morrison, A, M. (2013), Marketing and MARIEIRT fonrivm destingtions. Routledss,
* Pike, 5., & Paze, 8, 1, 2014, Destingiion

182 Diestination Munagerment Guidelines
TC Reports o sustainahle

———

il Term Examination:

[niermal Assessment Marks: 30

End Term Exam Marks: 70°

|
[ |

H mc.rr#«'t'!r'ug: Awintegraied marketing COMB et aperacel.,

and sinarg destination de velopiment

o\




RB23-TTM-T Adventure Tourism

Qession: 2023-24

1"urt A—Introduction

Subject

S
Adventure Tourism

e

Semesier

I

ame of the Course

N

Adventure Tourism

BIJ~T'I'EI-I-TII-I

e ——

Course Code

Course Type:
(Comeed MDC/ICC-

MMSEC! VOU/DSEPC/AEL VAL
Level of the course {As per Annoxuf e-1

Pre-requisite for the course (il any)

Course Learning Cratcomes [CLOY

DAE-H

D

MA

s e Learning Ouleoimnes (GLOS] -
1. Understand the definition, SEOPEs

(ourism
(n]

and types of adventure

Define adventure tourism and distinguish it from
other forms of tourism.
{dentify various Lypes of adventure fourism

such as trekking, rafting, mountaineenag, 3
safuris.
2. Analyze the mir

o aetivities
nd wildlife
s nf adventure tourists

ivations and profile
d social factors driving

o Examine the psy:halugincai an
participation i adventure tourism.
o Assess the demographic and behavioral

characteristics of adventure tounsis.
envirenmental, and social impacts

3 Evaluate the ceonomic,
of adventure 10 urism
o Identify both positive and negative effects on local
communities and ecosysiems.
o Recommend strategics Lo promote sustainable
adventure lourism prac tices.
4. Understand risk management and safety protocols in
adventure tourism
5 Discuss the jmportance of risk assessment and

management in adventure activines.
o Develop safety guidelines and emergency response
plans for adventure toursm Operiors.
5. Exsplore the rule of technology and equipment in
adventure tourism




=

o Examine the use of modem gear, nm-;;almn iooH,
and communication devices in enhancing safety and
experience, ,
s Evaluate emerging technologies that influence
adventure tourism,
6. Apply marketing and product development strategies for
adventire tourism .
o Design adventure tourism products tailored to specilic
turget markels,
o Develop promotional campaigns that highlight
udventure tourism cxpericnees.
7. Understand legal and ethical eonsiderations in adventure
tisurism
o ldentify relevant laws, permits, and regulations
geverning adventure tourism nctivities.
o Promate cthical practices respecting local cultures.
wildlife, and environments.
8. Plan and manage adventure tourism operations
o Organize sdventure tourism tnps including logistics,
resouree manggement, and customer service.
o Collaborate with stakeholders to ensure anslity and ‘
sustainability of adventure tourism offerings,

Credits Thaary Practicz Total

4 - -
Contact Hours 4 5 4
Max. Marks: 100 Time: 3 Hry

Internal Assessment Marks: 30
End Term Exam Marks: 70

Part B-Contents of the Course

Instructions for Paper- Setter

Total number of questions set will be Nine, Question no. | is compulsory covering the entirz syllabus and will

have 10 short answer type questions. Two questions will be set from each unit. Students have to attempt five]
kjuestions in all selecting one question from cach unit including the campulsory question. Each question is of 10}

marks. All questions earry equal marks, The duration of time allowed in final theary exam will be 3 hours.

Unit Tupics Contaet
_hours

I Drefinition and scape, History and evolution, Types of adventure tourism
Demographics and psychographics, Motivations and expeetations, Tourist behavior and| '
trends 12

T Land-based: trekking, rock elimbing, mountain biking, Water-based: white-ware
rafting, scuba diving, kayaking: Air-based: paragliding, skydiving, zip-lining
Ninerary planoing and trip logistics, Equipment ond gear management, Staffine oo 11

(03




lauide responsibilities

1 Risk assessment und liability, Emergency preparedness and first aid, Safety regulations
wd centifications (e.g., 1SO standards, wilderness [irst responder)
L 1
Iy Marketing and prometion strutegies, Pricing, budgeting, and financial planning, Legalf
od regulatory frvmeworks
1
Suggested Fvaluation Methods
Internal Assessment: End Term Examination:
= Theory
o Class Participation; 5 Internal Assessment Marks: 30

o Seminar/presoitation/assignment/quiz/class test ete.: 5
o Mid-Term Exame 0

 Practicum Fnd Term Exam Marks: 70
e Class Participation: NA
s Sentinar DemonstrationViva-voce/Lab records ete.: 10
e Mid-Term Exam: NA

Part C- Learning Resourees

Recammended Books/e-resources/LMS:

"“.urhruuku. I1.. Beard, C., Leckie, 8., & Pomfret, G, (2003). Adventure fourism: The new frontier. Routledge.
Hudson, S (2007). Sport and adventure tourism. Routledge.
Bucklev, R. (2010). Adveature tourism management, Elsevier.

(oY




B23-TTM-705 Rusiness Communication

Session: 2023-24

Part A=Introduction

Subject

Business Communication

Semester

Vil

Name of the Course

E'LH‘SE Code

Business Communication

BI3-TTM-T0S

Course Type:

PC-H|
[CC/MCCMDCICC-
MIDSEC-"\FDCIDSIE![“CMIECI‘I-I"AC}
Level of the course {As per Anncxure-] ——
Pre-requisite for the course {(if any) NA

Course Learning Outcomes {CLOY):

Course Learning Outromes [CLDs) - Busines

s Communication
1.

Understand the fundamentals of business communication

o Define the purpose and types of communication in
business scttings,

o Explain the communication process and barriers o
effective communication,
Demonstrate effective written commu nication skills
o Prepare clear, concise, and professionnl business

documents such as cmails. reports, sroposals, and
Memos.

o Apply apprapriate tone, style, and formatting for
different business audiences.
3. Develop strong verbal communication skills
o Deliver effective oral presentations and participate
confidently in meetings and discussions,
o Use active listening techniques and provide
construgtive fecdback,
4. Utilize digital communication tools and platforms
o Useemail, videa conferencing, social media, and
collaborative tools for business communication.
o Understand etiquette and best practices iy: gt
communicaion,
Apply intercultural communication skills in business
o Recognize cultural differences thar aftiect
communication styles and workplace interactions.
o Adapl communication strategics 1o diverse audienees
ond global business contexts,
6. Enhance interpersonal and teamwork cummunicativg

o__Develop skills in negotation, conflicy resolution,

5

und




persunsion,
o Waork elfectively in teams, demaonstiating
collabortion and clear communication,
7. Amalyze anad improve communieation effectiveness
e Bvaluate communication oulcomes and implement
strategies lo improve clarity and impact.
e __© Use feedback o 1'!.'|[l1l: personal communication skil
\ Vheory Practical Taotal
| 3 0l 4
ll Contact lours l 1 ] 5
Max, Mavks: 100

Time: 3 Hrs
Internal Assessment Marks: 200T) + 1Py = 30

End Term Exam Marks: S0(T) + 20(P) = 70

I| Part B-Contents of the Course

Instructions for Paper- Setter
Tolal number of questions set will be Nine. Question no. | is compulsory covering the entire syllabus and will
have 10 short answer type questions, Two guestions will be set from each unit. Students have to attempt five

juestions in all selecting one question from each unit including the compulsory question. Each question is of 10}

marks. All questions carry equal marks. The duration ol time allowed in final theory exam will be 3 hours.

Unit | Topics Contact hours
1 [Communication process and imporiance in tourism, {Commurication roles in travel
]'.\gcnciﬁ. tour operations, and hospilality, Barricrs fo commanicalion in gross-
wultural travel settings 12

\Writing professional ermails and nemos, [tincrary writing and travel confirmations,

Vomplaint handling and responsc letters, Report writing: tour feedback, incident
reporls

1 Welcoming guests and providing travel information, Handling inguiries and '
hookings, Telephone etiqueite in travel and hote! operations, Conflict and
complaint resolution with customers 11
Rody language, tone, and facial expressions; Professional grooming and hospitality
~tiguette, Communication in face-to-face customer scrvice

"1 [Culturc and communication styles, Communicating with imtemnational lourists,
Dealing with language barriers and translation toals, Tourism etiqueite in different
regions

1l

IV |[Preparing ourism presentations (€@, our proposals), Conducting meetings with
takeholders or iravel pariners, Visual aids and presentation soflware 1..:.3,_;.,[
Diwerloint, Canva) 11
Social media communication strategies, Chatbots and putomated Tesponscs i

iravel businesses, Online revicws and responding professionally

|06




Soggested Evaluation Methods
Internnl Assessment: End Term Examination:
» Theory
* Class Participation: 5

Internal Assessment Marks: 20(T) +
* Seminar/presentation/assignment/guiz/elnss test ele.: 5 10(1") = 30
= Mid-Tem Exam: 10
¥ Practicum

= Class Participation: NA

End Term Exam Marks: S0(T) + 20(P)
= Seminay/Demonstintion Viva-voee/Lab records ete.: 10 =70
* Mid-Term Exam NA

Part C- Learning Resources
[Recommended Books/o-resnurces/LMS:

= Tribe, 3, (2015), The Econamics of Recreation,
Guffey, M. E., & Loewy,

Leisure and Tourism. Routledge.
DL 2021, Exeontials of Business Conmunication. Cengage Learning
e Bawm, 1. (2006, Human Resource Mana
erspreclive,

gement for Tourism, Hospitality and Leisure: An [ntermations

—




h B23-TTM-706 Research Methodolopy
Session: 2023-24
L ; art A-Introduction
Subjeet Rescarch Methodology
\Sc mester Vil

Course Code

Research Methodology

lh’unw ol Whe Course

B23-TTM-706
Course Type: Co-HmMl
(CCMCC/MDCICC-
M/DSEC/VOC/DSEMC/AECVAL)
Level of the course (As per Annexure-1 e
Pre-requisite for the course (il any) NA

Course Learning Outcomes (CLOY

lCourse Learning Outeomes [CLOs] - Research Methodology
2 4

|. Undersiand the fundamentals of research and its scientific
upproach
o Define research, its types, and the scientific method.
o Explain the significance of research in academic and
professional conlexts.
2 Farmulate clear and researchable problems and objectives
o ldentify research problems and develop research
guestions or hypotheses.
o Setappropriate objectives aligned with the research
paoals,
3, Design appropriate research methodologies
o Differentiate between qualitative, quantitative, and
mixed-methods research designs.
4 Select suitable data collection methods such as
surveys, interviews, ohservation, and experiments.
4.

Develop research instruments and sampling techniques
o Create questionnaires, interview guides, or
observation checklists.
o Understand sampling methods and determine sample
size effectively.
5. Collect, organize, and analyze research data
o Apply data collection techniques systematically and
ethically,
o Use statistical tools and software for data analysis
{e.g., SPSS, Exeel),
o [mterpret qualitative data through thensatie or content
analysis,
fi, Understand ethical considerations in research

|08




o Recognize cthical issues such as informed consent,
confidentiality, and plagiansn. _—
o Apply ethical principles throughout the reseqare
process. .
7. Prepare and present rescarch reports ?,m:l findings
o Structure research papers following academic
standards,
o Communicate research results effectively through
written reports and oral presentations.
8 Critieally evaluate research studics

o Assess the validity, reliability, and limitations of
rescarch findings.

o Review literature eritically to identify research
__ISI[H\‘.
Credits Theory Practical Total
03 (] 4
Contact Hours 13 02 03
Max. Marks: 100

Time: 3 Hrs
Internal Assessment Marks: 20(T) + 10{P) = 30

End Term Exam Marks: S0(T} + 20(P} = 70

Part B-Contents of the Course

Instructions for Paper- Setter
[Total number of questions set will be Nine. Question no. 1 is compulsory covering the entire syllabus and will

have 10 short answer type questions. Two questions will be set from cach unit, Students have to attempt fived
questions in all selecting one question from each unit including the compulsory question. Each question s of 104

marks. All questions carry equal marks, The duration of time allowed in final theory exam will be 3 hours.

Unit Topics

I lmportance and role of research in tourism, Types of research: explomtory,
deseriptive, analytical, applied, Research ethics and responsibilities
Identifying rescarch probleme’questions in tourism, Conducting literatiire reviews 12
find synthesizing existing research, Developing hypotheses and objectives

Contact hoors

I Euﬂn:imtivu, qualitative, and mixed methods, Sampling technigues: probabilin
n

d non-probability sampling, Designing surveys, interviews, and observation
methods

11
Cluestionnaires and survey instruments, Interview technigques: struetured, Semid .
structured, unstructured, Focus groups and participant observation

il

Deseriplive statistics and inferential statistics, Qualitative data analysis: coding,
thematic analysis, Statistical Analysis with software (e.z., SPSS, Excel)

11

|4




LY

Writling  research reportst structure and style, Presenting ¢
Relerencing and avoiding plaginnism

ase studies of tourism vesearch projects,
ssearch methods,

csearch  Mindings

Action research and participatory I
{hallenges in tourism research (scasonality, access, ele.)

Suggested Evaluation Methods

Internal Assessment:
r Theary
e Class Participation: 3

Fond Term Fxamination:

Internal Assessment Marks: 20(T) +
o Seninarpresentation/assipniment/quiz/class test ehe.t 5 10(1y = 30
o Mid-Term Exam: 10
»  Practicum
o Class Participation: NA
e Somanar Dcnmn::trul.imﬁ.-‘\’iru-\'-.'nm:f'l b records et 10
o Mid-Term Exant NA

Fnd Term Exam Marks: 50(T) + 20(P)
70

Part C- Learning Resonrces

RBe - ommenided lms;sfc-rcsuurccs.n'lin'ls:

Cooper, €., & Schindler, I S. (2014). Business Research Methods (12th ed). MeGraw-Hill Education.
Veal, A. J. (2017). Research Methods for Letsire and Tourism {5th ed.). Pearson.

Denzin, N. K., & Lincaln, Y. S. (Eds.). (2018). The SAGE Hundbook of Quulitative Research (5th ed.). SAGE
blications,




B23-TTM-801 Cruise Tourism

Session: 2023-24

Part A-Introduction

Subject

Cruise Tourism

Semester

Vi

Name of the Course

Cruise Tourism

Course Code

B23-TTM-801

Course Type: CO-H4
(CC/MCCMDCICC-
M/DSEC/VOC/DSEPCIAEC/VAC)
Level of the course (As per Annexurs-1 —
MA

Pre-requisite for the course (ifany)

Course Leaming Outcomes (CLOY):

fadl

Course Learning Outeomes [(CLOs] - Cruise Tourism
. Understand the fundamentals of cruise tourism

o Define eruise tourism and its significance within the
global tourism mdostry.
o Describe the history and evolution of cruise travel,
Tdentify the types and segments of cruise tourism
o Distinguish between different cruise tvpes (e.2.,
ecean, river, expedition, luxury).
o Analyze target market segments and passenger
profiles mcruise fourism.
Explain the operational aspects of the cruise industry
o Understand the strueture and functioning of cruise
lines, ports, and onboard services.
o Describe itinerary planning. scheduling, and
destination selection,
Evaluate the cconomic, environmenltal, and social impacts
of cruise tourism
o Assess the benefits and challenges cruise tourism
poses to destinations and communities.
o Diteuss sustainability and responzible tourism
practices in the eruise seetor.
Analyze marketing and promotion strategies [~ cruise
tourism
o Explore branding, advertising, and distribution
channels specific to cruise tourism,
o Develop customer relationship management
techniques for cruise passengers.
Understand legal, safety, and rezulatory frameworks in
cruise tonrism
o Identify international maritime laws, safety standards.

\Ll




and health regulations.

= Examine crisis management and emergency response
protocols on cruise ships.

7. Explore earcer opportunitics and skills required in the
eruise tourism industry :

o ldentify various reles in cruise operations, hospitality,
and manapement.

o Understand the training, certifications, and
competencies required for cruise tourism

professionals.
Credits Theory Practical Total
- 4
| Contact Hours 4 : 4

Max, Marks: 100
Internal Assessment Marks: 30
End Term Exam Marks: 70

Time: 3 Hrs

Part B-Contents of the Couvrse

|

marks. All guestions carry equal mark

Instructions for Paper- Setter

Total number of questions set will be Nine, Question no. | is compulsory covering the entire syllabus and will
have 10 short answer type questions, Two questions will be set from each unit. Students have to attempl five

questions in all seleeting one question from each unit including the compulsory question. Each question 1s of 10

<. The duration of time allowed in final theory exam will be 3 hours.

_Unn

|

-

Topies Contact hours

Selinition and scope of cruise tourism, History and evolution of the cruise)
 ndustry, Overview of the global cruise market

(cean cruises, river cruises, expedition cruises, ltinerary planning and pory 12
 clection. Passenger demographics and market segmentation

Onboard opetations: accommodation, Tood and beverage, entertainment; Shore
cxcursions and destination management, Safety, security, and health re pulations

i

responsibility

Branding and promotion strategies, Distribution channels and travel agents,
Customer service and experience management

Environimental challenges: waste management, cimissions; Regulatory frameworks
and  sustainability initiatives, Community impacts and corporate  social

11

-limate change, regulation

Feonomic contribution of cruise tourism, Employment and career opportunities,
Impact on port cities and destinations
Technological innovations, Luxury and niche cruises, Challenges: pandemics,| 1

Ua.




Sugeested Evaluation Methods

Internal Assessment:

e Theory
* Claogy Participation: 5
. F-s:minnr-"prr:m\miinuﬂ-:ssigumcn:.“quiE.fuﬂnss. testote.: 5
* Mid-Term Exany: 10

7 Practicum

Class Panticipation: DA
. Scm'L1mrr"['imuuustraiiun.-"\"iv:u-vm:re-"'l

Al reeords ete 10
= Mid-Term Exam: Ma

Lnd Term Examination:

[nternal Assessment Marks:

End Term Exam Marks: 70

30

Part C- Learning Resources
surees1,MS:

Recommended Books/e-re

Weaver, A, 2011y, 7ie Crifse Toedisery, Wiley,

{Hinch, T., & Higham, J. COVEY. Tourism, Cliyrge Change and Sustainah
Hohnson, . (002}, The Business af Crise Shipping, Wiley,

iity. Routledge.

|3




B2Z3-T'TM-B02 Wellness and Medieal Tourism

\ - Session: 2023-24
S Part A-Introduction
\ Wellness and Medical Tourism
\Sumus’mr \
VIl
\iﬂmu of the Course ,1\\'nllnum undd Medical Tourism
\Cuum: Code l B2ATTN-RO2
Course Type: CC-HS

(COMCCMDCICC-
M/DSECNVOC/DSEPC/AECIVAD)

lk'i_cw.ui of the course (As per Annexure-1 l —_—
\ Pre-requisite Tor the course (i any) l NA
Course Learning Outcomes (CLOY): Flmlhu Learning Outenmaes (CLOs) = Wellness anid Medical

Fourism
{. Understand the concepts and scope of wellness and
medical tourism
o Define wellness tourism and medical tourism and
distinguish between them.
o Explain the growth trends and global significance of
these Lourism sepments.
2. Amalyze the types of wellness and medical tourism services
and products
o ldentify popular wellness offerings such as spa
therapies, yoga, detox programs, and holistic heahng
o Describe common medical tounsm services including
elective surgeries, dental treatments. and specialized
therapies.
1. Evaluate the factors influencing demand in wellness and
medieal tourism
o Examine demographic, economic, cultural, and
technological drivers.
o Assess the role of quality, cost, and accessibility in
destination choice.
4. Understand the role of healtheare infrastructure and
acereditation

o ldentify the importance of healtheare standards,
certifications, and international aceredittion bodies.
o Assess the impact of infrastructure quality on tourist
sutislwetion and safety.
5 Examine the ceonomie, ¢thical, und social implications of

X wellness and medical tourism

Iy,




i ' and
o Analyze benefits such as economic growth
healtheare innavation, _ . ‘
@ Discuss ethical concerns including patient safety,
cquity, and cultural sensitivity.
Explore marketing and promational strategies for
wellness and medical tourism

o Develop argeted mg rketing plans to reach specific
customer segments, )

o Utilize digital plitforms and partnerships with
healtheare providers.

7. Understand regulatory, legal, and risk management issues

(A
i

[&]

o

8, Assess futy re trends o
medical thurism

ldentify regul
different coy nirics.

Discuss rigk management

salety and legnl comnplia

Explore emerg

ud innavations in wellness and

ing technologies, telemedicine, and

ations related 1o medical tourism in

strategics to ensure patient
nee,

personalized wellnesy experiences.

o Predict challenges aned Upporiunities for sustainable
sl
Credis ey

Theory __W__*__T_}_]_"'_‘*
4 - 4
Contact Hourg '_‘———-E———-———-——————_-_______._______i_______.
Max. Marks: 100 —_—l

Interna) Assessmeny Marks: 30
End Term Exam Marks: 7o
el R Y

Part B-Contents of the Course
———— e ________________..___—______

Time: 3 Hrg

Instructions for py Lr- Setter
Total number of questions set will be Nine. Question ng. | is compulsory tovering the entipn s¥llabus and
have 10 short answer type qu

“-"-Inl
estions, Two questions will be
questions in g selecting ong guestion

marks. All questions CuTy equal marks.

Unii

Topics I Contact hours
Definition, scope, and evolution, Differences be

ween  wellness lounsm ang]
medical tourism, Key statistics and global trends

Components: SPa, yoga, meditation, Ayurveda, naturopathy, fitness retreats: Role
of culture, spirituality, g

nd nature; Wellness resort operations ang CUstomar
cXperience

T Medical travel for diagnostics, surgeries, fertility, dental. and cosmetic care:
Acereditation angd quality standards (ICL NABH, ele.), Role of hospitals, clinics;
facilitators, and trave Bgents

Leading wellness lourism de

stinations (g,

- India, Thailund, Buli Huin

T

) To
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medica 1 ' i
mud;:: .1 }uunsm hubs (e.g., India, Turkey, Singapore, Mexico, Costa Rica), Case
es of successful wellness and medical centers

1 Demographics and motivations of wellness and medicul tourists, Health tourism:

n:arkeltmg strategies, Branding and positioning for wellness destinations
llnn.nmg a wellness/medical tourism package, Logistics, pricing, and customer
service, Risk munagement, travel insurance, and allercare

IV [Informed consent, medical liability, malpractice; Fthical issues in organ transplants|
cad reproductive tourism, Government regulations, visas, and medical travel
insurance 1
Wellness and green tourism integration, Digilal health and telemedicine in medical
rourism, Challenges and future opportunitics post-COVID

Suggested Evaluation Methods

Internal Assessment: [End Term Examination:
7. Theory
» Class Participation: 3 [nternal Assessment Marks: 30

e Scminar/presentation/assi gnment/quiz/cluss test cle.: 3
o Mid-Term Exam: 10

% Practicum Fnd Term Exam Marks: 70
« Class Participation: NA
e Seminar/DemonstrationV iva-voce/Lab records ete.: 10
» Mid-Term Exam: NA

Part C- Learning Resources

Recommended Books/e-resources/LMS:

mith, M., & Puczkd, L. (2014). Health, Tourism and Hospitality: Spas. IWeltness and Medical Travel.
outledge.

onnell, J. (2011). Medical Tourism. CART Publishing,

osokman, M. Z., & Bookman, K. R. (2007). Medical Tourisim in Developing Countries. Palgrave Macmillan

116 .




BI3-TTM-503 Personality Development

e O

————— Session: 202324

Pari A—Introduction

Semester }

[

Name of the Course

Personality De velopmeni

VI

Course Type: B
(CCMCC/MDO e
| MIDSEC/VOoC/DsES PCIAEC/VAC)

Course Code

Level of the caurse (As per Annexyre-]

Personality De velopment

B23-TTM-503

CC-Hi

Pre-requisite for the course (if any)

Course Learning Outcomes (CLOY:

o Ll]l‘m.e-_wnlng (htcomes (O LOs -
[

B2

NA

e
ersonality Develonmant

Understand the voncept and components of personality
@ Define personality and recognize its key trais and
bypes,
o Bxplain factors influencing personality dev
Enhance self-awaren ess and emotional intellize
o ldentify personal strengths and areas for
Inprovenent,
¢ Develop skills 1o manage emotions effectively in
personal and profiessional sUnys.
Improve communication and interpersnnal skills
o Demonsirate effective verbal and non-verbal
communication technigues.
o Build confidence in public speaking. presentations,
and group interctions.
Develop positive attitude and motivation
o Cultivate a growth mindser and resilienee 1o
overcome challenges,
o Practice goal setting and time management fisr
personal prowih,
Foster leadership and teamwork abilities
= Understand leadership styles and proctice teamwork
dynamics,
o Enhance problem-solving and dcm-sinn—muking skills
within group settings,
Adupt professional etigquette and grnumir_l:.:
o Leam appropriate weorkplace behavior, dross code,
and eliquetie,

elopment.
nce

—

|




o Develop skills for networki
‘ working and buildi
- professional relationships. i e
« lanage stress and !-rmintuin work-life balunce
o Apply technigues for stress reduction and relaxation

o Plan stralegics o balance
: i i raomnal i e
life effectively, bskeom! and otessional

8. Build a positive self-image and confidence
o Practice nssertiveness and sell-expression,
o Overcome fear, anxicty, amnd negative thinking
o patterns,
Theory Practical Total
Contact Hours 1 ‘ i
Max. Marks: 100 : ' Time: 3H 4
ime: 3 Hrs

Internal Assessment Marks: 30
End Term Exam Marks: 70

Part R-Contents of the Course

) Instructions for Paper- Setter
Total number of questions set will be Nine, Question no. | is compulsory covering the entire syllabus and will

have 10 short answer type questions. Two questions will be set from each unit. Students have to attempt five
questions in all selecting one question from each unit including the compulsory guestion. Each question is of 10

marks. All questions carry equal marks. The duration of time allowed in final theory exam will be 3 hours.

Unit | Topics Contact hours
| Yefinition of Personality Development and imporiance in tourisim, Characteristics

o an ideal tourism professional, SWOT analysis of self’
-7 erbal and non-verbal communication, Listening and feedback techniques 12

I “mpathy and cultural sensitivity in tourism, Overcoming stage fear and anxiety,
Effective body language and voice modulation, Practice: Tour guiding, travel
resentations, First impressions and rapport building, guest briefings 11

— [T |Personal hygiene and appearance standards, Dress code for different rourism roles.
Hospitality etiquette (greetings, posture, dining manners)

Handling guesl complaints and difficult situations, Creatng memorable g:u::_f.tf

cperiences 1"

___.—-—-_-_— I i - [, H
— [Working in diversc, ulticuiural teams, Conflict resolution and collaboration,

Leadership styles in {ourism environments [
spioritization and task scheduling, Dealing with workplace pressure, Mmmﬂm‘“j u

\work-life balance in ounisim jobs

I

L




: —
’—\ Suppested Evaluation Methods

n ination:
Internal Assessment: End Term Exami
* Theory
, — A e rks: 30
* Class Participation: 5 Internal Assessment Ma

. Seminarfprusr:ntminn.-fasnigummta'quiz.fd:u:s test ele.: §
* Mid-Term Exam: 10

# Practicum End Term F':'m:'" Wit
* Class Participation: NA
. Setninnr.-“i_}:mmu:uatinn-""-.r'Evu

=voce/Lab recopds et 10
* Mid-Term Exam: NA

Part C- Learning Resources
Recommended Hunks.-'-presmu'cusf L.MS:

Barum K. Mitra (2011). Personalin Develog

Mient and Soft Skilfs, Oxford University Press.
P. D. Sharma (2020), Saft Skills for Hospir

ality and Tourism, Kanishka Publishers,




B23-TTM-804 Digital Market

ing in Tourism

Session: 2023-24

Part A-Introduction

Semester

Digital Marketing in Tourism

Name of the Course

VI

Digital Marketing in Tourism

Caurse Code B23-TTM-B04

Course Type: E112
(CCMEC/MDCICC- PRl
M/DSEC/VOCDSEPCIAEC/VACY

Level of the course (As per Annexure-1 e
Pre-requisite for the course (if any) NA

Course Learning Outcomes (CLO):

Course Learning, Outconmies (CLOS)

1.

[Hpital Marketing in Tourism
Understand the fundamentals of digital marketing and its
relevance to tourism
o Define digital marketing and explain its role in
promoting tourism products and services.
o ldentify key digital marketing channels and tools used
in the tourism industry.
2. Develop effective digital marketing strategies for tourism

businesses
o Create targeled campaigns that engage specific tounst
SerTents.
o Integrate traditional marketing concepts with digral
approaches.

3. Ultilize social media platforms for tourism promotion
& Desipn content and campaigns for platforms such as
Facebook, Instagram, Twiner, and YouTube.
o Analyze social media metnics to measure engagement
and campaign success.
4, Implement search engine optimization (SEO) and search
engine marketing (SEM) )
o Apply SEO techniques to improve visibility of
tourism webaites and online content.
o Use SEM tools suchi as Google Ads to drive targeted
traflic,
5 Use email marketing and content marketing efVectively
o Develop email campaigns tailored t tounsm
audiences.
o Create engaging blogs, videos, and other digital
content 1o attract and retan wourists.
G, Analyze web analytics and digital marketing metrics

o Interpret data from tools like Gooale Analviics o

|R0.




- e A VIO,
assess website performance and IJhl-l;.T_h{.‘hql i
Make datn-driven decisions 0 optimize 05
elTists. :
: B
7. Understand the role of mobile marketing and emerging
technolopics ) ;
o Explore mobile apps, location-hased marketing, and
wearnble technology in tourism, 4
o Assess trends like virtoal reality (VR) ;!m.l augmente
reality (AR) in enhancing tourist e periences.

8. Address ethical and legal issues in digital marketing
o Recognize privacy, eopyright, and sdvertising
regulations relevant 1o digital tourism marketing.
©  Promole responsible and transparest di pitnl marketing
T — [ractices, )
Credits | Theory Practical Total
4 - N
| Contact Hours 3 5 3
Max. Marks: 100 Tinie: 3 e
Internal Assessmont Marks: 30

| End Term Exam Marks: 79

Part B-Contents of the Course

Instructions for Paper- Setrer
Total number of questions set will he Ni

1e, Cluestion no, 1 is compulsory cove

ring the entire syllabus and will
have 10 short answer type questions, Two questions will be sat from each

unit. Students have 1o attempt five
unit including the compulsory question. Each guestion is of 10
on ol time allowed in fnal

Questions in all selecting one guestion [rem cach

marks. All questions carry equal marks, The durat theory exam will be 3 hours,

|
Unit

Topies | Contact hours

Cverview of traditional vs, di gital marketing, Role of digital marketing in tourism Bl
development, Trends and technologics shaping tourism marketin g
Travel planning behavior and the digital customer journey, Mobile behavior and L
online review influence, Personalization in digital marketing

1 Website essentinls for tourism husinesses, Writing travel blogs, articles, and ]

storytelling, Visual content: photogra phy and video marketing
Basics of SEO for tourism websites, Google Ads and paid search strateics, Ll
v{eywurd research and content optimization

I Social media platforms for tourism promotion (Facebook, Instagram, YouTube) 1

TikTok, LinkedIn), Content ealendars and posting strategies, Influencer and user
[eenerated content (LGC) markeling _
Creating newsletters for tour operators or destinations, Building

and segmenting]
email lists, SMS and app-based tourism markefing

|

2\




assess website performance and user behavior,
& Make data-driven decisions to optimize marketing
eiTorls.
7. Understand the role of mobile marketing and emerging
technalogics
o Explore mobile apps, location-based marketing, and
wearable technology in tourism.
o Asscss trends like virtual reality (VR) and augmented
reality (AR} in enhancing tourist experiences.
& Address ethical and legal issues in digital marketing
«  Recognize privacy, copyright, and advertising
regulations relevant o digital tourism marketing.
& Promote responsible and transparcnt digital marketing

[raciIces.
Credits Theory Practical Total
i 4 = 4
Contact Hours 4 " 4

TAMax, Merks: 100
Internal Asscssment Marks: 30
Fnd Term Exam Marks: 70

Time: 3 Hrs

Pari B-Contents of the Course

Instroctions for Paper- Sctter
Total number of questions set will be Nine. Quastion no. 1 is compulsory covering the entire syllabus and will

have 10 shorl answer type questions. Two questions will be set from cach unit. Students have to attempt fiveg

questions in all selecting ene question from each unit including the compulsory gquestion. Each question is of 10y

i s, All questions can'y equal marks. The duration of time allowed in finzl theory exam will be 3 hours.

| Unit Tunil:s { ontact hours
1 Overview of traditional vs. digital marketing, Role of digital marketing in tourism,
development, Trends and technologies shaping tousism markeling
12

Travel planning behavior and the digital custometr journey, Mobile behavior and 2
nline review influcnce, Personalization in digital marketing

T [Websitc essentials for tourism businasscs, Writing travel blogs, articles, and
Liorytelling, Visual content: pholography and video markeling

Basics of SEO for tourism websites, Goople Ads and paid gearch strategies, 11
Keyword research and content pptimization

M |social medis platfprms for Tourism promotion (Facebook, Instagrum, YouTube,
TikTok, Linkedin), Content calendars and posting strutegics, Influencer and tiser

generated content {UGC) marketing
Creating newsletters for tour operators oF destinations, Building and scgmenting

email lists, SMS and app-based tourism marketing 1

(R




Rul_c of TripAdvisor, Google Reviews, Booking.com, ete,: Hindling negative
eviews professionally, Tools for review monitoring wid chEigemen

Imr‘uduclinn to Google Amilyties, Social media metrics and performance tracking, 1
duilding a digital marketing strategy and campaign plan

Sugpested Evaluation Methods

Internal Assessment:

~ Theory
= Class Participation; 5 Internal Assessment Marks: 30
= Scminar/presentation/assignment/quiz/class test cic.: $
e Mid-Term Exam: 10

> Practicum lind Term Exam Marks: 70

End Term Examination:

o Class Participation; NA
= Seminac/DemonstrationVivisvoce Lab records etes: 10
o Mid-Term Exam: NA

Part C- Learning Resources

Recommended Books/e-resources/L.MS:

Kotler, P., Bowen, J. T.. & Makens, J. (2017). Marketing for Hospitality and Tourism (7th ed.). Pearson.
haffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing (7th ed.). Pearson,
UNWTO Reports on digital tourism trends

|23.




IV [Fare construction rules and terminology, Fare ypes and hicketing classes (Y. 1. F, et ),
Reading and interpreting airline tickets (manunl and e-tickets), Understanding
published fares and taxes (YQ, YR, ofe.), Iuel surcharpes, service fees, airport tases: a
Refunds, rebooking. and cancellation procedures

Passenger service execllence, Handling special passcngers (unaceompanied minors,
disabled passengers), Handling flight deluys, eancellations, and disruplions

Suggested Evalualion Methods

Tniernal Assessment: “nd Term Examination:

# Theory r
e (lass Participation: 5 Internal Assessment Marks: ,
o Seminar/presentation/assignment/quiz/elnss test ele.: 5 20(T) + 10(P) =30 '

« Mid-Term Exam; 10
# Practicum

o (Class Participation: NA Find Turrn Exam Marks:

. Semit:arIDemonsimtinnf\’iva—mm’ Lab records cie.: L0 SO(T)+20(P) =70

o  Mid-Term Exam: NA

Part C- Learning Resources '

Recommended Books/e-resources/LMS: i:

fianiface. B., & Cooper, C. (2009). Worldwide destinations: The geography of travel ard tourisnt {5th ed.). Elsevien
Butterworth-Hememanin.

fi1all, C. M. (2008). Tourism planning: Palicies, processes and relaionships (2nd ed.). Pearsor Educanon. !

Robinson, M., & Boniface, P. (Eds.). (1999). Tourism: The eultural heritage experience. Channel View!
Prblications.

Lew, A. A, Hall, C. M., & Timothy, D. 1. (2008). World geography of travel and tourism: A regional approach.
Elsevier.

12 .
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fl~

airline ticketing Iy . .ommon ticketing
o andle client inguiries and resolye €0
problems, ; s e alfectively to
o Communicate travel aptions and policies effectvely
CLSLTIETS,
; PRI T o i i
7. Exnluate the role of ticketing in airline revenue manigeme
and travel ageneies ; i
o Analyze how ticketing affects airline profitability and
custonner satisfmetion. i _
o Understand the relationship between airlines, travel
apents, and consolidators,

Propose strategies to minimize lourism's negative

T inpacts on the environment and local cultures.
redits Theery I'ractical Total
— 3 | 4
Contact hours 5 ({7} 3
Max, Muarks: 106 1 i
T :3 Hrs
Internal Assessment Marks: 20(T) + 10 =30 e "
End Term Exam Marks: SIT) + 200 =70
Part B-Contents of the Course

Instructions for Paper- Selter
Total number of questions set will be Nine. Question no. | i compulsory covering the entire syllabus and will have!
10 short answer type questions. Two questions will be st from each unit. Students have to attempt five questions in
the compulsory question. Each question is of 10 marks, All
cqual marks. The duration of time allowed in final theory exam will be 3 hours,

:ﬂl_ selecting one question from each unit including
questions carry

Linit

Topics Contact
hours
l Hiistory and evolution of the airling industry, Role of airlines in the ravel and tourisng
endustry,  Types of airlines: scheduled,

charter, low-cost carriers, Overview of
inlernational aviation organizations (IATA, ICAD, DGCA)

12

Structure of an airline organization, Functions of various

departments: operutions )
sales, marketing, ground handling, Fleet planning and aircraft types, Airline alliances
and code-sharing

11
WAirport facilitics and terminal layout, Passenger handling services,

Baggage handling
cheek-in, and boarding procedures, Ground support gquipment and services

]

Basics of airline reservation systems (e.g., GDS: Amadeus, Sabre, Galileo, etc)))
Itinerary  planning and routing, PNR  (Passenger Name Record) ¢reation and
management, Types of fares: one-way, round-irip, cirele irip, Open jaw
Practice in GDS software (Amadeus/Sabre/Galileo/Any other compatible software))
Mock reservation and tickeling exercises

11

1S




for Undergraduate Program

Muitldlsciplinarv Scheme -D

SUBJECT: TOURISM AND TRAVEL MANAG EME

NT as per NEp 2020
(Multiple Entry-

Exit, Internships and Choice Based Credit System)

w.e.f. Session: 2023-2024

Pool of I'm'luttidIsn:ipnlinr:rrv,,ir Courses (MDC)

Course Objective

The outcome of this course is that student

will learn tourism terminology and will be ableto

Semester 1 Semester2 Semester 3
MDC-1 MDC-2 MDC-3 ol
Course Nomenclature of Course Nomenclature Course Nomenclature of
Code Course Code of Course Code Course

'\,_..ﬂ'r = - f'ﬂ - . g

' TM-MDC- | Basics of Tourism M-MDC- | Haryana Tourism TM-MDC- Destination of India

101 ' 102 ' 103
TM-MDC- | Travel Agency TM-MDC- | Hotel Business T™M-MDC- Tour Packaging
201 Management 202 203 Management
TM-MDC- | Tour Guiding TM-MDC- | Communication in TM-MDC- Personality skill for
301 302 Tourism 303 Tourism
work as service suppliers in industry.

Credits: 3

Maximum Marks: 100

Time: 3 Hours

|27.



Minimum Pass Marks: 40 (08/1.A. + 32/E.E.)

External Examination (E.E.) Marks: 70

Note: The examiner will set nine questions in all. Question number one will bfa compulsory, and
would contain seven parts of two marks each. Further, eight questions of sixteen marks each
are to be set from each of the four units. The students will be required to attempt
fivequestions—the compulsory question, and one question from each of the four units.

Internal Assessment (I.A.) Marks: 30

Total Marks | Assignment | Demonstration/ | House Test/viva [ Attendance 1
(30) Presentation - voce
Multidisciplinary | 10 (two) 05 10 ’ 05 {
Scheme

|23




Vﬂ
™-M DC-101: Basics of Tourism

Unit 1 Concept and Te rminology of Tourism

Concept of tourism; Mea ning and scope,

Tourism termin ology; Tourist, Visitor, Ex:urslunist, Transit, Tourism Preduct, Destination.
Tourism Resources (Natural and Cultural),

Unit 2 Types and Pull and Push forces |n Tourism

Type and characteristics of Tourism
Motivation in Tourism (Push & Pull)

Unit 3 Service sectors In Tourism

Transportation: Type
Accommodation; Type

Travel Agency and Tour operator Types

Unit 4 Desert and cultural Attractions

Case study of Golden triangle of India; Delhi, Agra, Jaipur

References/ Learning Sources

* Christopher J. Holloway-

The Business of Tourism Macdonald and Evans,
= A K. Bhatia-

Tourism Development Principles and Practices Sterling Publishers, New Delhi.
*Anand M.M.- Tourism and Hotel Industry in India: Sterling Publishers, New Delhi,
*Kaul R.H. Dynamics of Tourism: A Terminology, Sterling Publishers, New Delhi.



-
TM-MDC-102: Haryana Tourism

Unit 1 Introduction of Haryana Tourism

Geographical background of Haryana and thelr Importance for tourism.
Historical background of Haryana and thelr Importance for tourism.
Major tourist destination of Haryana.

Unit 2 Tourism potential In Haryana

Religious and cultural tourism potentlal In Haryana including Muslc dance, fair and festival.
Types of tourism In Haryana.
Unit 3 Tourism resources of Haryana.

Monuments and museum of touristic significance In Haryana.
Religious and pllgrimage center of Ha ryana.
Unit 4 Tourism Infrastructure In Haryana,

Highway tourism of Haryana.
Tourist Organization in Haryana.
Tourism trends in Haryana,
References/ Learning Sources

® Singh, R & Singh A. (2014).Status of Haryana Tourism,LAMBERT Aca demic Publishing.
® Husain, M {2013) - Geography of India, Tata McGraw Hill, New Delhi,




e
M-MDC-103: Destinations of India

Unit 1Natural Resources of India

:;:I:I Introduction: Physiographic Unit of Himalaya, study of Tourlist resources in Srinagar,

Unit 2General introduction of Desert and Central Plain

Tourlstic resources in Jaisalmer, Jodhpur, Amritsar, Bodhgaya.

Unit 3Indian Peninsula;

General features, case study of Bangluru, Ooty, Hyderabad.

Unit 4 Coastal and Islands:

Mumbai, Goa, Andaman & Nicobar.

References/Recommended books

1. Boniface B. & Cooper, C. (2009). Worldwide Destinations: The Geography of Travel & Tourism. Oxford

Butterworth Heinemann, London.

2. Goh Chong Leong,’An Economic Atlas
3. Husain, M {2013) - Geography of India,
4, Singh Gopal, ‘Geography of India’, Atma R
5. Quereshi, Imtiaz, (ed} Physical geography of India,
6. Hall, M (1999), Geography of Travel and Tourism, Routledge,

Geography of Tourism. Mac Donald & Evans Ltd

of India, Oxford University Press, Singapare.
Tata McGraw Hill, New Delhi.
amn and sons, New Delhi, 1994

NCERT, New Delhi
London. 8. Robinson H.A. (1976),
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